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Abstract 
 
Assessment in agriculture, in general, animal husbandry in particular, requires a special evaluation, assessment 
based on the fair value less estimated costs of sale point. But not always the fair value can be credibly evaluated 
because of the limitations that will be presented and developed in the paper. 
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Abstract 
 
Entities with animal husbandry profile presents features livestock shows in terms of presenting information in the 
financial statements. Presentation should be made on each group of biological assets, separately on mature and 
immature bilogical assets, separate account assets and biological reproduction. Not to be omitted the presentations 
such as accounting policies, accounting reconciliation between the beginning and the end of the financial year, 
strategies for managing financial risk, government subsidies. Without exhaust the subject, paper presents proposals 
for presentation considering the issues considered to be more important for livestock entities, with the possibility of 
extension depending on the particularities of each entity.  
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Abstract 
 
In paper work is indicated importance of promotion for organic produced vegetable sale on international market. 
When is applied in international surrounding, promotion, as one of the  marketing mix instrument, significantly 
influence on potential consumers, which are faced for the first time with organic produced products from specified 
country, with main goal to get important information about company, and offered products too. Based on 
information which potential consumers gets by promotion, positive attitude about products is created, as one of the 
first steps which leads to purchase. Promotion considers comunication on international market by the promotion 
mix instruments. It is important that noticed instruments operated together, in other words their action has to be   
coordinated for reaching full influence of promotion.    
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Abstract 
 
Property reform means the tonality of economic, politic, social and other kinds of measures meant, on the one hand, 
to ensure the diversity of property forms and to improve their structure, and on the other hand, to from premises of 
the efficient exercise of property rights on the economic potential elements, the corporate governmental mechanisms 
being included. In the Republic of Moldova, according to the Law nr. 459-XII from 22.01.91 on property, there are 
three types of property: private, collective, including “kolkhoz”, and state property. 
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Abstract  
 
The new accounting vocabulary gravitates around the new tendencies regarding the comparability of the financial-
accountant situations of the company for the transmission of a true image of the company’s performances which 
may be read and interpreted in any corner of the world. The financial situations become useful to the extend of 
inducing a vision or a bridge oriented towards the future, respectively, if they help the users evaluate the capacity of 
the company in order to generate future flows of treasure, as well as the moment and certainty of their generation. 
Generally, the annual financial situations include: the balance sheet, the profit and loss account, the situation of the 
modifications of the own capital, the situation of the treasury flows and the explanatory notes in the annual financial 
situations. The annual report includes, besides the synthesis documents, general information about a company and 
an analysis of its activity. It is about a document which the company publishes annually, in order to supply 
information about the activity it developed during the year. 
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Abstract  
  
The commercial fund interest to the highest degree the analysis-diagnose disciplines and the economic-financial 
evaluation disciplines from the following reasons : (1) they refer to one of the most important components of the 
intangibles assets group (the commercial fund or goodwill); (2) it is found in the balance sheet of companies and in 
consequence it can constitute the object of certain analysis, evaluation, claims and/or parting in commercial, civil 
or matrimonial litigation; (3) advices to a redefinition of philosophy, values, attitudes and social conducts of the 
associates of a trading company, business partners and life partners. The commercial fund is constituted of 
intangible elements, including the right to contract, that is the amount paid up and due to the preceding tenant, for 
the transfer to the buyer of the rights which result from convention, as well as the legislation regarding the 
commercial property, intangibles which are not the object of an evaluation and of a separate recognition in the 
balance sheet and which concur to the maintaining and development of the potential of the company’s activity.  
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Abstract:  
 
The growing interest of consumers regarding the characteristics of traditional products implies the existence of 
much information regarding nature, methods of production and processing of traditional products, but especially in 
the areas they are produced. Different forms of structuring the territorial allocations in obtaining different 
traditional agrifood products in Romania require information on the geographical distribution of these resources. 
The identification activity of obtaining traditional products represents a complex process, with broad socio-
economical implications that can only develop as its aspects grow and include new objectives and theories.  
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Abstract 
 
The company can establish the price at the same value, lat a higher or lower value than the one practiced by the 
competition. In the case it is chosen to practice a lower value, it can find itself in one of the following situations: 
Penetration price: the price of the product is established at a loss, the goal being to gain quota on the market. The 
strategy is used in order to enter on a new market or for placing a good that is of large usage;   the strategy of the 
predatory type: the deliberate decrease of the price, in order not to allow the competition to enter on the market. 
There are offered promotional packages and gratuities whose cost the competition (smaller enterprises or newer on 
the market) do not allow bearing; The expansionist price: smaller or lower prices in order to ensure larger markets. 
The small prices can be maintained until the attraction of a clientele or customers, after which, it passes, gradually, 
at bigger prices.  
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Abstract 
 
In terms of the management, the communication is one of the most used "tools" used by manager to coordinate his 
team, to make him understood and to polarize around him all the other efforts and to jointly achieve certain 
objectives. The efficiency of the organizational communication remains dependent by the sender, receiver, channel 
transmission, but also by the conjunctural factors that may be disturbing, barriers that may filtering, modifying or 
distorting the message sent. To prevent such situations it is recommended to observe certain rules of effective 
communication and proper use of the techniques and methods, such as active listening theory and method hearing. 
For the communication taking place daily between offices/departments/ directorates, the theory suggests some ways 
to improve the current communication processes, starting from organization structure designing to applying to IT 
technology, video and e-mail.  
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Abstract 
 
The balance sheet is the accounting document of synthesis that presents synthetically the financial and patrimonial 
situation of the company whose analysis may provide information about the company’s solvability during the years 
of analysis. The information shown in the annual financial positions is processed by the economic and financial 
analysis to illustrate statically and dynamically both the patrimonial status and movement and the resulted outcome. 
Therefore the company’s management may conclude the following: whether the indented objectives over the given 
period of time (or the analyzed exercises) have been attained, whether the financial decisions have been correctly 
adopted or simply if the economic increase and the financial balance have been accomplished. To know thoroughly 
a company’s financial situation it is very important to study the way its financial structure and also the various 
indicators form its balance sheet had evolved over the years.  
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Abstract 
 
The information regarding a company’s treasury fluxes are useful for users since they allow the assessment of the 
company’s capacity to issue treasury securities and treasury equivalents as well as its treasury requirements. IAS 7 
can be applied to all companies that have the obligation to draw up a treasury flux position regardless of their 
activity. This aspect is justified by the fact that fundamentally companies, regardless of their type of activity or 
organizational type, need the treasury due to the same reasons: the need to perform their activity, to settle debts and 
to ensure the lucrativeness for investors. At the same time, the treasury has a significant importance for the 
company due to both its dimension and to its sign (positive or negative) since it allows the characterization of the 
company’s status (financial health, vulnerability, bankruptcy, etc.). The treasury flux position allows, if used 
together with other components of the annual financial positions, the assessment of the company’s net asset 
fluctuations, of its financial structure (including liquidity and solvability) as well as its capacity to change the fluxes 
(size, meaning and their maturity dates) regarding the adjustment to the new requirements as well as to new 
opportunities. 
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Abstract 
 
According to the European Union’s regulatory standards and the WHO the food safety is the responsibility of 
everybody ,starting from the primary production to the final consumer.All the organizations presented in all this 
food chain shall establish, implement and maintain the necessary processes for safety food production.These 
programs are sustaining the hazard’s control of introducing in food products , dangers for food safety through the 
work environment or /and the biological, chemical and physical  contamination ,including the cross-breeding 
between the products.The Prerequisite Programs (PRP) must be periodically controlled and modified when their 
efficacy   isn’t adequate and the PRP are required for the functioning of the food safety management. 
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Abstract: The present study describes the HACCP-Hazard Analysis and Critical Control Points measures, which 
represents the identification of specific hazard  and application of the necessary control measures that lead to 
obtaining wholesome food products. During this research, the author has analyzed the potential physical, chemical 
and biological risks and has identified the critical control points. These are established using the determination tree 
(decisional tree), which is applied to the diagram of the technological process of obtaining fresh products; the 
author specifies the preventive and corrective measures that are to be taken.The main idea of HACCP system is the 
risk identification within the shortest time possible, to assure the safety of the product, followed by developing and 
applying the necessary measures of preventing or removing the identified risks. 
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Abstract  

 
The success of a company depends on the managers’ knowledge and ability to use the methods of competitiveness 
increase. The methods aim at: - productivity increase; products and services quality development; clients 
assistance.Company and individual productivity has an important impact on the company competitiveness and it motivates 
the employees who perform well their responsibilities and who have a maximum efficiency. The research in this field has 
revealed that there are two concepts to take into consideration when it comes to improving the quality and efficiency 
of the working staff:- the first one is team production;- the second focuses on quality management and on the steady 
improvement of work (lean production). 
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Abstract 
 
The capacity of self-financing reflects the financial potential derived from the profitable activity of the enterprise 
destined to remunerate the own capitals and to finance the investments of future expansion, maintenance and 
renewal. It is an indicator of large economic expansion, reflecting the financial force of an enterprise, the guarantee 
of its security and independence. Thus, the main role of the capacity of self-financing is to allow the enterprise to 
maintain and develop its technical-productive potential, to remunerate the shareholders and to ensure the loans 
reimbursement.  
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Abstract 
 
The application of the method of analysing the risk in the marketing sector, although very useful, faces a series of 
difficulties such as:  the sure character of the variables in the marketing sector; the interdependences between the 
influence factors that needs the use of conditioned probability  difficultly to be estimated; the high costs for 
elaborating some relevant studies of in the marketing sector.  The registration of the results in the form of probability 
distributions  is made relatively easy with the help of stimulation, made by computer. for each iteration or route in the 
decision tree, when the computer identifies a decisional point, the electronic equipment is trained to make, alone, the 
bifurcation and to make the calculations for each branch that derives from the decisional point. The consequence of 
this proceeding is that when the computer completes one iteration, a value of the achieved indicator is calculated for 
each possible route  in the stochastic decision tree. Subsequently after developing the stimulation program sufficient 
times the values of the indicator describe a distribution of the probability for each succession of possible decision.        
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Abstract 
 
In the post Soviet period CIS countries and other ones, like Romania, didn’t pay a special attention to the 
informational systems of automatization of production and distribution procedures. Today, this approach gets up to 
date and makes companies become more competitive.  Multidimensional development, enlargement and integration 
of partnerships, difficulties and dynamism of business force enterprises to adopt informational systems of the last 
generation. These allow to overcome the difficulties and to draw out mutual advantages. One of the first steps in 
using these informational systems would be the re-shaping of the existent infrastructure by planning best the 
placement of the production zones, stocks and shops, while having limited resources. The system becomes in this 
way an informational source when analyzing the requests and orders, the necessity of raw material, following the 
contract’s obligations as well as the purchasing and transportation ones. 
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Abstract 
 
The present work shows the evolution of the Moldovan Direct Tax system and its role in Moldovan tax system. It is 
based on indicators from the Tax Code and the Pubic Budget of the Republic of Moldova and the research 
performed by the authors. Among the examined issues was the impact of the direct taxes on the social and 
economical processes, the way of summing and paying the taxes.  The results of the performed research can be used 
as reference in the planning of Moldovan fiscal policy and inside fiscal system development programs. 
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Abstract 
  
The decision process, seen as a sequence of stages through which the management decision is prepared, adopted, 
applied and evaluated, is specific to some complex decision situations requiring the gathering and analyzing of a 
large number of pieces of formation and the time spending. The decision-making process takes place in a certain 
context and its main keys are: the organization, the decision-makers, the issue, the in/out influence factors, the 
decision-making criteria, the various possible decisions and the utility of a such decision making. The decision-
making processes are most often conducted in situations of uncertainty and risk, which means that besides a 
rational approach, the experience, intuition and imagination play a certain role in obtaining the best results. 
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Abstract 
 
Marketing links two basic functions in the community, namely those of production and consumption. Marketing is an 
activity which is directed at satisfying the needs and wants of customers through exchange processes which occur in 
the market. An exchange process actually means the transaction between buyer and seller, in which the buyer 
purchases a product and pazs the supplier an agreed price for his wares. The market itself is made up of all the 
actual or potential buyers of these products or services. That is, it is made up of people. 
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Abstract 
 
One of the marketing strategies consists in the fact: „Each entrepreneur must realize, that the profits are under 
market, and it is necessary to seek for sole customers. But nowadays there is a sector which might become a 
developing perspective on the market, namely a „bio”good consumers’s sector. The customers are bearing two 
slogans: „To keep fit is in fasion” and „We preffer home-made products”. 
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The enterprise is a complex system with internal resources and forces permanently supposed to external influences, 
so that we can say that the activity and the enterprise evolution is having the so called owner interests 
(stakeholders) that more ore les are intervening over the enterprise. They may be among the shareholders interested 
in profit and development, from the staff which are following better employment conditions, materials benefits, the 
management that executes the strategic plans or the public, as source of labor, and not lastly , among the customers 
who expects  and seeks the best solutions to their problem. In this situation, the enterprise must permanently observe 
the market environment and to indentify those internal forces and external that affects them directly or indirectly the 
activity. 
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Abstract 
 
Roadside stands or markets are a type of direct marketing system where a grower establishes a selling place (stand) 
near a roadway and sells products directly to consumers. Often a stand is located on a farm or orchard. Products 
sold in a roadside stand may be grown exclusively on the farm or may be purchased from outside sources. A 
roadside stand may be open only during harvest periods or throughout the year, depending on produce supply 
sources. A roadside stand may be operated from a year-round permanent structure or a truck, trailer, or tent during 
the harvest period. Generally, a permanent, year-round roadside products business is referred to as a roadside 
market. Market products are supplied by the grower/operator and/or by purchases from off-farm sources (often 
other area growers). 
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Abstract 
 
 Romania holds immense potential for traditional agrifood products. The demand for such products is strongly 
correlated with the demand for the other common agricultural products, within a competition/substitution 
relationship. Therefore, demand/supply depends on the territory, the producer and the consumer. At a national 
level, by tradition, economic-social capital consists in: raw material resources, demo-social traditions of long 
periods of time, economic components and the special microeconomic strategies of actual revaluation 
(factors/opportunities), which may influence economic modernization and especially a development through the 
diversification of traditional products. 
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Abstract 
 
Management in open circuit units includes, no matter what species, the necesity to follow the accomplishment of 
maximum economic efficiency in relation with the medium production level, the costs and prices of actual worth, the 
items and products obtained.  The economic fundamention of an effective structure, has to take into consideration 
the optimum link between age and weight, as well as the maximum use of  production capacity, rhitmicity of the 
works. The direction for the specialisation of production represents, a major factor in the establishment of the 
effective structure of animals. In the strict specialised zootechnic units, which raise only one specimen of animal, 
they do not take into consideration the aspect of effective structures of animals on categories of age. 
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Abstract 

 
The strategic objective of the companies that have as object of activity logistics is the maximization of the 
shareholders’ value, the specific of the activity developed determines the individualization of the appreciation 
indicators for realized performance. 
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Abstract 
 
Romania’s integration into the European Union raised the necessity of adapting Romania’s accounting settlements 
to the European Directives and the to the International Financial Reporting Standards, in order to achieve the 
standardization of working accounting methods, for the integrated data processing and for obtaining high quality 
accounting information. 
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Abstract 
 
The merchandise’s physical transport holds the importante share within logistics’ total cost. The logistics 
designates an ensemble of activities that insure the product’s access from the producer to the consumer or the final 
user. The insurance of competitiveness on the level of the logistic activity is influenced, as a result, mainly by the 
competitiveness of the merchandise’s transport operations.  
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Abstract 
 
On the Romanian market participating numerous well known distribution chains each having a network of shops 
developed in accordance with the target market and the specific features of the group. Their entering this market was 
determined by the continuously increasing potential and the possibilities offered. This evolution resulted in attracting 
new investments coming from existing companies on the market as well as other international companies. 
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Abstract 
 
GIS is experiencing a period of rapid growth in applications, not only useful for multiple resource inventories and 
monitoring of natural resources but also for business development. The objective of the study was to establish a new 
commercial bank by using Geographical Information System (GIS). 
A financial institution has a program to establish a new commercial bank. The problem, in essence, is where the 
best location for a new commercial bank should be established? The solution can be done by using GIS software, 
namely ArcGIS 9.2. with some operations of spatial data, tabular data and their integrations as follows: (1) 
organizing tabular data: sub district area, class of population density and their incomes, (2) digitizing thematic 
map: demographic aspect, position of existing banks, topographic and slope classes, transportation network, 
watershed area and finally (3) overlaying all spatial data and link-up with all tabular data. The final result of the 
study was a digital map which contains suitability classes of bank location (very suitable, suitable, unsuitable and 
very unsuitable for a new bank establishment). 
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Abstract 
 
State’s economic policy in the field of foreign capital investments, country’s participation in the international 
conventions system, state’s intervention degree and methods in economy, efficiency of the state’s apparatus activity, 
consistency in economic policy promotion have an essential influence on the country’s investment climate. State 
influence on the investment climate is done by the agency of development policy and strategy of the agrarian sector: 
cooperation stimulation between foreign and local investors, export activity stimulation of the enterprises with 
foreign participation etc.  
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Abstract 

 
An asset or a biological product will be recognized in the balance "when a probable future economic benefit of the 
undertaking and assets has a cost or value that can be evaluated credibly”. Under the practical aspect, the control 
of a biological asset or agricultural product is expressed by holding property or exercising a similar right  control 
property, which arise from past events. Future economic benefits are usually estimated by measuring significant 
physical attributes.  IAS 41 introduces the accounting model agricultural assessment based on fair value. Arguments 
in favor of assessing the fair value refers to increase  relevance, credibility and comparability information based on 
this model to those who would get on the historical cost basis. Using the fair value like based assessment, enables 
the correlation of biological value of the assets to the size expected in the  future with  economic benefits of 
undertaking from these assets. 
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Abstract 
 
Government subsidies  are compulsory in order to support agricultural producers to achieve  high economic 
performances .The aer presents  the   differnet  accounting treatments  compared   to the ones required by IAS 20, in 
case of  Government subsidies   related to biological assets evaluated  at the right value minus  related costs  at the 
sale point  or in case  of  subsidies  do not involve specific  agricultural  activities. The treatments for  the following 
aspects have been presented : Accounting of Government subsidies, Accounting of Value Bills received in 
agriculture, Accounting of  Value Bills for fuel, Accounting of Financial Aid received for seeds . As a conclusion , if 
Government subsidy  is conditioned , the agricultural company will register costs and further obligations related   to 
the fulfillment of conditions  required by Government. Also, it is possible as the benefit not to meet  the amount 
alloted  as Government subsidy  . In this case , if the conditions are  accomplished , subsidy could be considered an 
income.  
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Abstract  
 
Online advertising is a form of promotion that uses the Internet and World Wide Web for the expressed purpose of 
delivering marketing messages to attract customers. Examples of online advertising include contextual ads on 
search engine results pages, banner ads, Rich Media Ads, Social network advertising, online classified advertising, 
advertising networks and e-mail marketing, including e-mail spam.One major benefit of online advertising is the 
immediate publishing of information and content that is not limited by geography or time. To that end, the emerging 
area of interactive advertising presents fresh challenges for advertisers who have hitherto adopted an interruptive 
strategy. 
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Abstract 
 
The phenomenon of external migration of Romanian labour force, especially to Italy and Spain produced, through 
its dimension, but also through its structural characteristics, a series of effects at the level of the Romanian labour 
force market, and  also at the level of regional development. We can easily identify at least two major effects of the 
excessive migration: the decrease of labour force supply in certain regions, but also the remittances of capital and, 
implicitly, a high dynamic of the regional development. By using recent statistical data and also data obtained from 
surveys carried out among the Romanian people from Italy and Spain, we have tried to provide a multidimensional 
analysis of the dynamism of regional development in Romania. We emphasise the importance of the factor “external 
migration” but we don’t leave out the analysis of other significant determinants, such as economic growth, 
decentralisation process and access to European Funds. We add this scientific research to other analyses aiming to 
describe and explain the implications of this far-reaching phenomenon: the migration of Romanian people to 
Europe.  
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Abstract 

The paper aimed to present some considerations upon Net Working Capital and its specific ratios ,  based on the 
data collected from Balance Sheet and Profit and Loss Account belonging to an agricultural company dealing with  
cereal production in the Southern Romania. The reference period was 2005-2007 . The Working Capital Statement 
was at a critical point in the year 2005 but the corresponding  managerial decisions taken in time have lead  to the 
improvement  of financial performances in the coming years . Therefore , in the years 2006 and 2007 , the company 
was enough  strong to face  short-tern debt and upcoming operational expenses . The Working Capital  had  a 
positive value  and its specific ratios  registered  corresponding levels in the  years 2006 and 2007  . Current Assets 
exceeded Current Liabilities   and also between Net Sales , Tangible Net Worth  and Long –term Liabilities  and Net 
Working Capital   a corresponding ratio  was established  showing  the business capability to   improve its financial 
statement in time .This positive aspect was  available not only for the company managers but also for creditors who 
were  conscious that the company will be able to pay off its debts  and potential losses could be avoided. 
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Abstract 

The paper aimed to present two simulation models  concerning the ratio between economic profitability and interest 
rate in order to identify the right moment when Macora Company, dealing with animal farming in the proximity of 
the capital,  has to decide to apply for additional capital from  borrowing. at Macora Company  . Starting from  
Euro 10,000 , owner’s equity  and  Euro 1,200 profit , two variants for economic profitability  and interest rates  
were taken into account :(V1) economic profitability 12 % < interest rate  18 %  and (V2)   economic profitability 
12 % > interest rate  9  %. The simulation models  have shown that the variant V2 could be put into practice in the 
coming future if  Macora Company decides  to extend its business. Only in this case ,  Macora company could get  
Euro 240 additional profit  if it borrows  Euro 8,000, Euro 450 additional profit if decides  to  borrow Euro 15,000 
and   Euro 600  supplementary profit if it decides  to borrow  Euro 20,000 . This aspect is important not only for the 
company managers but also  for creditors , because they  are interested   to operate  in secure  conditions  and at a 
minimum risk  . They do not  offer loans  to firms which are not able to pay off their debt . That’s why  the ratio 
between economic profitability and interest rate is also  studied  by bankers .  
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Abstract: 
 
The purpose of this paper is to present one of the main objectives of human resources management in the European 
Union, namely the provision of working conditions, with direct effects on the efficiency and effectiveness of the 
employees. The materials and methods underlying this scientific endeavour support the idea that the enlargement of 
the European Union is the premise for the increase in requirements regarding the working and living conditions on 
the entire continent. After the Lisbon Conference, the European Union established as main objective the 
improvement in the quality of work and working conditions. The corollary of this objective is represented by the 
elaboration of a set of indicators for work quality which measure the progress made in this direction, known as 
harmonised European indicators. The development of a European career is another very important challenge for 
the European human resources management. The conclusion is that by means of Euro-careers, any company can 
acquire European competences. 
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Abstract: 
 
The labour market in Romania underwent major changes in the context of the economic reorganisation process, 
seen in the decrease in the active and employed population, in maintaining relatively constant unemployment values 
(except for the economic recession periods), but also in the increase in long-term unemployment and in the inactive 
population– which is an aspect with highly negative connotations. As far as the civil employed population in the 
Calarasi County is concerned, it decreased in most fields of economic activity in 2007 as compared to 1995 by 
17.8% in the entire economy. 
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Abstract 

 
Paper deals with issue of the competitiveness of Romanian food industry, analyzed on the basis of the research 
project, initiated by Romanian ministry of Agriculture in 2005. Theoretical framework of the analysis is taken from 
the marketing point of view to the competitiveness, basing the competitive advantage on the price, quality, brand 
and other market factors from the consumers prospective. Analysis shows that domestic food producers are used to 
compete by price and quality, however other factors – brand, image, relationships, promotion and logistics are 
equally important. For higher competitiveness, Romanian producers lack financial and capital investments, and 
better relationship building. They consider that high competition on foreign markets is the major barrier. Majority 
of Romanian companies consider conditions on the foreign markets as very different from domestic ones, and 
harder. Basic recommendation upon the increase of the competitiveness focus around the foreign direct investment 
as well as better representation in the international professional organizations. 
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Abstract 
 
The paper aimed to identify  a new business component for Romanian agribusiness and to present  the E-Commerce 
importance as SMF’s  business development view.  Finally  a Romanian e-business market analyze is done.  
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Abstract 
 
The paper aimed to  identify the benefits and disadvantages that new economy brings into SNF’s 
business development and to present  the types of e-commerce identified for each  partner group 
system involved.   
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Abstract 
  
Developmental strategy of agriculture and agro-industry on the area of Pančevo municipality (Republic of Serbia) 
is a document whose basic goal is to determine status and possible developmental directions. They are 
preconditions for defining of objectives and measures for its implementation. In that sense, in order to plan certain 
measures as well as to enounce aspects of future support to development of agriculture and rural areas (by financial 
indicators) it appears necessity of experts’ evaluation. The experts’ evaluation is needed regarding possible future 
trends in agriculture concerning land, plant production and livestock production, as well as investments in fixed 
assets. Having in mind importance of agriculture for entire economic development of municipality of Pančevo, 
projections of future investments in agriculture have been made.In this paper planed future investments in 
agriculture till 2013 on the area of municipality of Pančevo have been analyzed in detail.     
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Abstract 

With the purpose of obtaining superior levels of  market, achieving the planned financial objectives as well as to 
cope with a developing competition in domain, which impose as imperiously necessary a good coordination of  
activities at the agro-food unit’s level, the renewment of the technology of the production capacity as well as 
setting an efficient system of management. At the same time, the rational usage of resources of any kind, the 
efficient unfolding of production represent major objectives and at the same time, essential premises of 
developing agro-food units.In conclusion, the identification of financial resources which must contribute to the 
growth of economical rentability and competitivity of units represent an imperious necessary condition. 
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Keywords: development, innovation, product, market, marketing 
 
Abstract 
 
The innovation includes the development and the launching of new products on the market, and is a key element of 
the activities within the product policy. When we talk about innovation we refer to the process of discovery and 
testing of new products. In order to define the newness degree of a product, we have to take into consideration some 
aspects, such as: the subject (for who this is a new product ? for the producer ? for the buyer ?), the intensity 
(technological newness or newness for the market ?), the time (since when is the new product on the market ?),  the 
place (on which market the product is new ?).All these questions define the newness/ novelty, because from the 
marketing point of view, a new product on a market can be already old on another market.  Also, the company can 
assume the role of pioneer by introducing an absolute new product, or can get informed upon the tendencies and 
could anticipate the demand on another market. No matter what is the economic sector and the complexity, the 
development process of a new product contains more stages, that, depending upon the category from which they 
belong ( industrial good, long- term use good etc.), lasts much or less , this implying investments and different 
marketing costs. 
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Abstract 
 
Due to the complexity of the decision problems, the models are essential in analyzing the issues, characterized by a 
large number of choices and decision-making criteria. The decision theory uses analytical techniques for various 
levels of formalization and supports managers to select a set of several alternatives; steps to be taken when making 
a decision are the following: highlighting the viable alternatives and the events that cannot be controlled by the 
decision maker, building the decision-making table on the basis of performance indicators correspondending to 
alternative combinations decision. In low-risk situations, simplified methods of foundation decision may be used, 
such as models of linear programming and dynamic programming models. In situations of risk, following methods 
may be used: hope mathematical method, decision tree, Markov analysis, simulation. In uncertain situations, there 
are recommended the ELECTRE method and the game theory. 
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Abstract 
 
The study aims at describing the business of the producers specialized in the traditional agrifood products marketed 
at the Romanian Peasant Fair. This research became necessary due to the changes on agrifood product market, 
where the consumption model is shifting from the conventional food to the traditional and/or ecologic food, for 
certain categories of consumers. Following these changes, the producers specialized in traditional agrifood 
products are offered new opportunities to re-launch production.The study describes the business of such producers, 
present at the Romanian Peasant Fair, in an attempt to find the premises for establishing the future market 
tendencies of these products. 
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Abstract 
  
The marketing research explores the reaction of traditional food consumers and producers taking part in the 
Romanian Peasant Fair to the quality and the price of traditional products, to the location and utility of the fair. 
Consumption preferences of the buyers, producers’ business, types and quantities of traditional products marketed, 
land area and animal numbers used to obtain traditional products, recipes and ingredients used, product prices etc 
have been analysed. 
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Abstract 
 
 Despite their abundance in Romania, traditional products are difficult to acknowledge and promote. For instance, 
over 40-45% of the cheese market is held by the small producers. Compliance to EU standards required important 
investments, which triggered higher product prices. Even if they get on the shelves of shops in some countries, 
traditional products are not actually known to be specifically Romanian. EU-Romanian Government cofinancing is 
needed for the launching and promotion of traditional products, which should include informing and promotion 
programmes, in addition to the actions developed in Member States (also valid for the Romanian traditional 
products): product images, quality, nutritive value and food security, production methods. 
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Abstract 
 
The main objective of the company is the success - commensurable in profit-, the sales increase, the development, 
the customer’s satisfaction, the social corporative responsibility or the capital contribution brought to the company. 
The companies do not act by themselves or alone on the market. They establish exchange relations, of selling - 
purchasing, with the help of which they supply, search for working people and financing sources, produce and are 
in a permanent search of  outlets and of clients. At the same time, the shares of a company are being directly 
influenced by the market partners: contractors/suppliers, intermediary agents, tradesmen, producers, credit 
institutions, clients and the state through its organical structures and organizations. The development of a strategy 
begins with the analysis stage, this being wholly understood as a process through which a series of factors and 
variables are evaluated.  
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Abstract 
 
The main goal of this paper is to generate an overview of the workflow system and the informational - decisional 
flux generated from projects management of a public agricultural research organization. The purpose is to establish 
the real value that the actual organization systems give to knowledge in the research process and which are 
knowledge management systems and processes that can be implemented by a research organization to ensure that 
people actually employ knowledge management tools effectively.   
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