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Abstract

A study regarding the importance of personal abilities in entrepreneurship was conducted in France, Romania, and
Lithuania on several 204 peoples with higher education. The applied methodology was that of opinion polls, in which
the subjects were asked to give information regarding the importance in entrepreneurship, of some personal skills
such as "To quickly analyze the data and make decisions”, or "To direct and lead R&D activity". The importance of
these skills was quantified in the questionnaire by granting notes from 1 to 6, notes whose value was directly
proportional to the importance give it to the respective ability. Regarding the assessment of the importance of the
ability "To quickly analyze the data and make decisions", from the total respondents, 29 % gave the maximum mark
(note 6), and 24% gave mark 5. Regarding the respondent's position for ability entitled "To direct and lead R&D
activity’’, the overall answers have the same values (29% of the respondents gave mark 6 and 24% of them gave mark
5). Regarding the distribution of the answers by countries, it is found that the maximum score (6) was granted by 58%
of the Romanian respondents, by 31% of the French respondents, and by 8 % of the Lithuanian respondents. In
conclusion, the study achieved regarding the importance of personal skills in the entrepreneurial process carried in
the three countries, showed the conditioning of the success of a business by personal entrepreneurial qualities, like:
"To quickly analyze the data and make decisions", "To persuade others™, "To be oriented to achieve™ and' 'To direct
and lead R&D activity". These answers placed Romania on the first because its own participants agreeing that these
qualities are the personal skills of a successful entrepreneur.

Key words: innovative company entrepreneurship, personal skills

INTRODUCTION losses respectively estimating the feasibility of
potential business is criteria that define the
The way in which the process of  basis of a successful entrepreneur [15, 17]. A

entrepreneurship in Europe can be seen may
differ, and here the socio-cultural factors [4, 5,
8] and the geopolitical influences specific to
each country are involved [1, 2, 19]. The
experience of countries with tradition tells us
the answer is yes [10-11]. It seems that age and
the level of education have an important role in
terms of attitude towards entrepreneurship [12,
13, 14].

Assessing the opportunity of a business is
another important phase in the entrepreneurial
process. Thus, estimating profits, estimating

potential business will always be analyzed also
in terms of personal benefit (ability to
accumulate). Thus, in a pilot study conducted
in the US on 155 students who were asked to
evaluate in writing the probability to involved
in a business that was presented to them, it was
found that the answers obtained varied
according to:

1)Interactions of the interviewed persons with
the business environment;

2)Measuring the opportunity depending on the
degree to which the interviewees can
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accumulate money. In this study, 45% of
respondents replied that they would enter the
business based on their market relations, and
52% of the respondents stated that they would
enter into such a business if they had a personal
benefit (estimation based on ability to
accumulate) [15]. The studies has shown that
the opportunity of a business is evaluated
equally both in terms of personal gain
(accumulation capacity) and in terms of
knowing the behavior of the target group
(consumers) [17]. In another study conducted
in South Africa [7], focused on the
population the  position  regarding  the
entrepreneurship, (here the workforce of the
population studied was 75% concentrated in
agriculture), the answers obtained were located
around of some parameters such as: "financial
availability", "health”, “relationships”,
"market". The most agreed used model was that
of family entrepreneurship, which aims at
improving the financial situation of family
members. Thus, in this case, entrepreneurship
IS seen as an activity that combats poverty and
leads to an increase in personal wealth and
quality of life [7].

Regarding the ability to coordinate R&D
activities, studies conducted on companies in
Indonesia [18] have shown that this ability is
closely related to the innovative character of
the entrepreneur. The study concluded that
those who can coordinate R&D activities also
have innovative skills, and this has a positive
effect on the sustainable development of the
products of the company. The greater the
innovation capacity of the company, the better
the financial performance of the business,
because the ability of the entrepreneurs to
generate financial and marketing performance
will create a competitive advantage for the
company [18]. The founders of the companies
must pay attention to the creation of an
innovative entrepreneurship spirit and by
creating  networks/links  with  various
stakeholders from the market. If they will
provide innovation opportunities to their
employees, then they will offer the company a
competitive advantage. The specialized
literature indicates in the chapter of
entrepreneurial sub-competencies, associated
behaviors such as: "seeking opportunities”,
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"daring to take decisions”, "taking calculated
risks", "ability to lead a team", " brings people
together and stimulates them to action™ [16].
Other studies that aimed to assess the
perception of the importance of competencies
such as innovation and creativity in the
entrepreneurial process were conducted on 200
students from Spain and the USA [3] showed
that students perceive the quality of being
innovative as a determinant of entrepreneurial
success [3].

Other researches were conducted to find the
answer to the question: "how do companies
transfer knowledge from academia to
economics”. In this regard, interviews were
conducted with top managers from several
European high-tech companies, companies that
have the potential to transfer the knowledge
accumulated from the academic to the
industrial environment [9]. In one such study,
8 companies from the countries with the largest
gross domestic product in Europe (Germany,
England, France, Italy, Spain, Poland, Holland,
Belgium) and 2 companies from the European
countries with the smallest gross domestic
product were selected (Austria, Denmark) [9].
The study highlighted that large companies
have more advantages than small firms when
faced with large knowledge inputs, as they
have more funds that can encourage their
employees to improve their knowledge and
skills.

This study concluded that all the entrepreneurs
of the high-tech companies from the analyzed
European countries, have the role to catalyze
the acceleration of economic development.
They do this through the joint technological
initiatives  with  the higher education
organizations from the field of
microelectronics, nanotechnology,
biotechnology, and informatics. After that,
these companies provide high-tech services for
research and development in the field of
aerospace production, biotechnology,
chemical industry, and computer equipment

[91
MATERIALS AND METHODS

In the present study, the opinion poll method
was used [10-14]. The extent to which
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individuals and/or each group agreed with the
statements in the opinion poll was quantified
by notes from 1 to 6 [10-14]. For this purpose,
groups of people from Lithuania, France, and
Romania were selected. The persons
participating in the survey had higher
education and worked in the biosciences field.
The respondents' distribution by age and
country is presented in Fig. 1 and Fig. 2.
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Fig. 1. Respondents distribution regarding the interest
for entrepreneurship, by age.
Source: Own calculation.
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Fig. 2. Respondents distributions regarding the interest

for entrepreneurship by age groups and countries.
Source: Own calculation.
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RESULTS AND DISCUSSIONS

Results obtained from survey received from
three European countries regarding skills and
abilities for entrepreneurship in the life
sciences field reveal the following aspects:

(1) The interest in the career in
entrepreneurship is maximum for subjects
between the ages of 31-40 years, which
represents 45 % of the total of the interviewed
subjects (Fig. 1). Regarding answer
distribution by countries, we found that 47%
are Romanian respondents, 28% are French
and 17% is Lithuanian (Fig. 2). These answers
indicate that the specialists from the age group
situated between 31-40 vyears old, situate

Romania in the first place regarding the interest
in the entrepreneurship followed by France and
Lithuania. These distributions suggest that the
Romanian and French respondents are
convinced that the entrepreneurship represents
a way to increase the life quality [6, 7, 19].

(2) Regarding the assessment of the
importance of the ability "To quickly analyze
the data and make decisions”, from the total
respondents, 29 % gave the maximum mark 6,
and 24% gave mark 5 (Fig. 3).

TO QUICKLY ANALYSE THE DATA AND MADE DECISIONS
ANSWERS DISTRIBUTIONS (TOTALSUM)

Fig. 3. The answers distribution regarding respondents’
opinion of the entrepreneur’s ability “’To quickly
analyse the data and make decisions”’

Source: Own calculation

Regarding the distribution by countries, the
maximum mark (6) was granted by 60% of the
Romanian subjects, by 33% of the French
subjects and respectively for 23% of the
Lithuanian subjects. Mark 5 was granted by
23% of Romanian subjects, by 22% of French
subjects and by 10% of Lithuanian respondents

(Fig. 4).
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Fig. 4. The answers distribution by countries, regarding
respondent’s opinion of the entrepreneur’s ability ”To
quickly analyse the data and make decisions”.

Source: Own calculation.

Numbet of respondens
W

These distributions indicated that, the skills
like "seeking opportunities”, "daring to take
decisions”, "taking calculated risks", are
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recognized by respondents from Romania and
France as the main entrepreneurship ability,
which can play a decisive role in achieving the
success in business [1, 15, 16 ].

(3) The answers regarding the importance of
the ability "To persuade other", from the total
respondents, 29% gave the maximum mark 6,
and 24% gave mark 5 (Fig. 5). Regarding the
distribution by countries, the maximum mark
(6) was granted by 37% of the Romanian
subjects, by 31% of the French subjects and
respectively for 10% of the Lithuanian
subjects. Mark 5 was granted by 46% of
Romanian subjects, by 24% of French subjects
and by 18% of Lithuanian respondents (Fig. 6).
These distributions indicate the importance of
this ability, and reveal that this ability can
represent a model of volition, self-efficacity
and entrepreneurial intentions [4, 5, 8], to
achieve the business success in the countries as
Romania, France, and Lithuania.

TO PERSUADE OTHER
ANSWERS DISTRIBUTION (TOTAL SUM)

Fig. 5. The answers distribution regarding respondents’
opinion of the entrepreneur’s ability "To persuade other"
Source: Own calculation.
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Fig. 6. The answers distribution by countries, regarding
respondents’ opinion of the entrepreneurs ability "To
persuade others".
Source: Own calculation.

(4)The respondents' assessment regarding the
importance of the ability "To be oriented to
achieve", from the total respondents, 29% gave
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the maximum mark 6, and 24% gave mark 5
(Fig. 7).
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Fig. 7. The answers distribution regarding respondents’
opinion of the entrepreneur’s ability: ”To be oriented to
achieve”.

Source: Own calculation.

Regarding the distribution of the answers by
respondents countries, the maximum mark (6)
was granted by 51% of the Romanian subjects,
by 27% of the French subjects and respectively
for 18% of the Lithuanian subjects. Mark 5
was granted by 31% of Romanian subjects, by
24% of French subjects and by 12% of
Lithuanian respondents (Fig. 8).
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Fig. 8. The answers distributions by countries, regarding
respondents’ opinion of the entrepreneurs ability: “’To
be oriented to achieve’’
Source: Own calculation.
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These results show once again that in countries
such as Romania, France, and Lithuania, the
desire to do entrepreneurship (to start a
business) is closely linked to the will and the
capacity of the future entrepreneurs to
accumulate [15,17] both in the personal
interest and in the interest of their business.
More of that, in the studied countries, for the
entrepreneur is important "to be oriented to
achieve", because for they this ability represent
a way to improve their quality of life [7].
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(5) The respondent’s position for ability
entitled "To direct and lead R&D activity™',
overall the answers of the respondents have the
same values (29% of the respondents gave
mark 6 and 24% of them gave mark 5) (Fig. 9).

TO DIRECT AND LEAD RED ACTIVITIES
ANSWERS DISTRIBUTION (TOTAL SUM)

Fig. 9. The answers distribution regarding respondents’
opinion of the entrepreneurs ability
Source: Own calculation.

Regarding the answer’s distribution by
countries, it is found that the maximum score
(6) was granted by 58% of the Romanian
respondents, by 31% of the French respondents
and by 8% of the Lithuanian respondents (Fig.
10). Mark 5 was granted by 24% of Romanian
subjects, by 17% of French subjects and by
17% of Lithuanian respondents (Fig. 10).
These distributions reveal that this quality is
closely linked to the entrepreneur's ability for
innovation [12], a decisive quality for the
success of a business [3].
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Fig. 10. The answers distribution by countries, regarding
respondents opinion of the entrepreneurs ability
Source: Own calculation.

The obtained results show once again that from
this point of view Romania is very close to the
countries with the largest gross product in
Europe because the scores obtained are close to
those obtained in France, the recognized
European country. The fact that in Romania
higher scores were obtained than in France

indicates the fact that there exists a great
potential in the future for the Romanian high-
tech companies, companies that can transfer
the knowledge generated in the academic
environment (universities, research institutes)
to the industrial environment [9].

CONCLUSIONS

The study achieved regarding the importance
of personal skills in the entrepreneurial process
was carried out in Romania, France and
Lithuania showed that for people with higher
education aged between (31-40) years old,
entrepreneurship represents a way by which
they can improve their life quality.

Regarding the position of the respondents from
the three countries regarding the conditioning
of the success of a business (and implicitly of
the personal success), by the existence of
entrepreneurial qualities such as "To quickly
analyze the data and make decisions"”, "To
persuade others", 'To be oriented to achieve"
and' 'To direct and lead R&D activity" in terms
of responses received, Romania was placed
first, the participants here agreeing that these
qualities are the personal skills of a successful
entrepreneur.

In the decreasing order of responses, Romania
was followed by France and Lithuania.

This fact again demonstrated the quality of the
human factor in terms of perception towards
the  entrepreneurial  process  whether
respondents were from European countries
with the highest gross product per inhabitant or
were from European countries with the lowest
gross domestic product per inhabitant. The
answers obtained showed that they agreed or
strongly agreed, with the fact that successful
entrepreneurs must possess personal skills such
as those listed above.

ACKNOWLEDGMENTS

The authors thank to Ministry of Research and
Innovation of Romania through Program 1-
Development of the National Research &
Development System, Subprogram 1.2-
Institutional ~ performance  -Projects  of
Excellence Financing in RDI, project number
PFE no. 31/2018”.

407



Scientific Papers Series Management, Economic Engineering in Agriculture and Rural Development

Vol. 20, Issue 2, 2020
PRINT ISSN 2284-7995, E-ISSN 2285-3952

REFERENCES

[1]Amato, C., Baron, R. A., Barbieri, B., Bélanger, J.J,
Plierro, A., 2016, Regulatory Modes and
Entrepreneurship: The Mediational Role of Alertness in
Small Business Success. Journal of Small Business
Management, 55 (1): 27-42.

[2]Block, J. H., Fisch, O. C., van Praag M., 2017, The
Schumpeterian entrepreneur: a review of the empirical
evidence on the antecedents, behavior and
consequences of innovative entrepreneurship, Industry
and Innovation, 24(1):61-95.

[3]Edwards-Schacher, M.,  Garcia-Granera, A,
Sanchez- Barrioluengo, M., Quesada-Pineda, H.,
Amara, N., 2015, Disentangling competences:
Interrelationships on  creativity, innovation and
entrepreneurship Thinking skills and Creativity, 16:27-
39.

[4]Hikkerova, L., llouga, S. N., Sahut, J.M., 2016, The
entrepreneurship process and the model of volition.
Journal of Business Research 69:1868-1873.

[5]Hsua, D. K., Burmeister-Lamp, K., Simmons, S. A.
Foo, M-D., Hong, M.C., Pipes, J.D., 2019, I know I can,
but I don't fit: Perceived fit, self-efficacy, and
entrepreneurial intention. Journal of Business Venturing,
34(2):311-326.

[6]Kautonen, T., Kibler, E., Minniti, M., 2017, Late-
career entrepreneurship, income and quality of life.
Journal of Business Venturing, 32, 318-33.

[7]IKimmitt, J., Munoz, P.,Newbery, R., 2019, Poverty
and the varieties of entrepreneurship in the pursuit of
Prosperity, Journal of Bussiness
Venturing,https://doi.org/10.1016/j.jbusvent.2019.05.0
03

[8]Leutner, F., Ahmetoglu, G., Akhtar, R., Chamorro-
Premuzic, T., 2014, The relationship between the
entrepreneurial personality and the Big Five personality
traits. Personality and Individual Differences, 63: 58-63.
[9]Martin-Rojas, R., Garcia-Morales, V. J., Bolivar-
Ramos, M.T., 2013, Influence of technological support,
skills and competencies, and learning on corporate
entrepreneurship in  European technology firms.
Technovation, 33:417-430.

[10]Radu, N., Chirvase, A. A., Velea, S., Babeanu, N.,
Popa, O., Steponaviciene, R., Hastaran, F., 2014,
Modern learning system and improved curricula for
education management in life sciences, to promote the
business enhancement, Agro Life Scientific Journal,
Vol.3(1):116-119.

[11]Radu, N., Chirvase, A. A., Babeanu, N., Popa, O.,
2015a, Educational management in the field of life
sciences - blending learning for bioentrepreneurs
training.  Scientific Papers Series Management,
Economic Engineering in Agriculture and Rural
Development, VVol.15(2):301-304.

[12]Radu, N., Chirvase, A. A., Babeanu, N, Popa, O.,
2015b, Educational Management In The Field Of Life
Sciences - Key Competences Needed to Start and
Develop the Innovative SME. Scientific Papers Series
Management, Economic Engineering in Agriculture and
Rural Development Vol. 15(2):297-300.

408

[13]Radu, N., Chirvase, A. A., Babeanu, N., Popa, O.,
Hastaran, F., Velykiene, B., Begea, M., 2018, Education
Management in the field of life sciences-skills needed to
start and develop an Innovative SME. Scientific Papers,
Series Management, Economic Engineering in
Agriculture and Rural Development, 18(2):375-381.
[14]Radu, N Chirvase, A.A., Babeanu, N, Begea, M.,
2019, Entrepreneurship in the field of life sciences: the
personal skills needed to start an innovative SME,
Scientific Papers Series Management, Economic
Engineering in Agriculture and Rural Development,
19(2):375-379.

[15]Scheaf, D.J.,, Loignon, A.C., Webb, JW,
Heggestad, E.H., Wood, M.S., 2019, Measuring
opportunity evaluation: Conceptual synthesis and scale
development, Journal of Bussiness Venturing,
https://doi.org/10.1016/j.jbusvent.2019.04.003
[16]Schelfhout, W., Bruggeman, K., De Mayer, S.,
2016, Evaluation of entrepreneurial competence through
scaled behavioural indicators: Validation of an
instrument Studies in Educational Evaluation, 51:29-41.
[17]Seyb, S.K., Shepherd, D.A., Williams, T.A., 2019,
Exoskeletons, entrepreneurs, and communities: A model
of constructing a potential opportunity, Journal of
Business Venturing 34(6) :1-23,
https://doi.org/10.1016/j.jbusvent.2019.105947
[18]Sulistyo, S., H., 2016, Innovation capability of
SMEs through entrepreneurship, marketing capability,
relational capital and empowerment, Asia Pacific
Management, 21:196-203.

[19]Viinikainen, J., Heineck, G., Bockerman, P.,
Hintsanen, M., Raitakari, O., Pehkonen, J., 2017, Born
entrepreneurs? Adolescents’ personality characteristics
and entrepreneurship in adulthood. Journal of Business
Venturing Insights, 8: 9-12.


https://doi.org/10.1016/j.jbusvent.2019.05.003
https://doi.org/10.1016/j.jbusvent.2019.05.003
https://doi.org/10.1016/j.jbusvent.2019.04.003
https://doi.org/10.1016/j.jbusvent.2019.105947

