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Abstract

Akgakoca is a district in Tiirkiye known for its unspoiled natural landscapes, historical landmarks, and rich cultural
heritage. For the past 50 years, it has played an important role in tourism and is strategically located at an equal
distance from two of the country’s largest cities. Alternative tourism is new opportunity for Ak¢akoca district besides
mass tourism. The goal of this research study is to assess Ak¢akoca region potential to develop rural tourism. To
achieve this, the perspectives of local residents engaged in rural tourism were examined. A quantitative research
approach was adopted, and data were collected through face-to-face surveys. Using a convenience sampling method,
responses from 175 participants were analyzed. The findings indicate that in order to enhance rural tourism in
Akgakoca, greater emphasis should be placed on investment, promotion, and infrastructure. Expanding tourism
activities throughout all four seasons, increasing local awareness, and distributing tourism revenues more evenly are
seen as key steps toward sustainable regional development. Furthermore, collaboration among local authorities,
tourism enterprises, and the community is essential for designing effective strategies. In this regard, encouraging
greater participation of women and young people in tourism initiatives is expected to strengthen the positive impact

of rural tourism on the local economy.
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INTRODUCTION

In recent years, tourism perceptions have
begun to change significantly due to economic,
environmental and social developments in the
world. For example, tourists who face
situations such as the Covid-19 pandemic and
climate change have begun to prefer different
tourist products. In addition, it is seen that
developed and developing regions that want to
generate income from tourism throughout the
year focus on different alternative tourism
products In this regard, rural tourism, as one of
the alternative forms of tourism which could be
considered a prominent activity in the regions
with high potential. This study aims to evaluate
not only the potential resources for rural
tourism development, but also the factors
which have a positive and negative influence.
In this way, the intention is that the obtained
results to bring a significant contribution to the
literature on the topic.

Touristic Product

It is the totality of goods and services offered
for consumption by tourists within the scope of

tourism activities (Middleton, 1994) [25]. The
tourist product is a multi-dimensional structure
that brings together physical and abstract
elements. It consists of components such as
natural and cultural elements, accommodation,
transportation, food and beverage, and
entertainment (Cooper et al., 1998) [8]. Smith
(2009) [35] defined the tourist product as a
structure consisting of five components, which
are attractions, access, facilities, image and
price. Each of these components is among the
factors that affect the tourist's travel decision.
The tourist product may vary depending on the
expectations and experiences of tourists.
However, different destinations can offer
tourist products tailored to their target
audiences, thus gaining a competitive
advantage (Kotler et al., 2014; Ritchie and
Crough, 2003) [19, 33]. The marketing and
management of tourist products is important
for the tourism sector.

Touristic Product Features

The most important characteristics of the
tourist product are heterogeneity, intangibility,
inseparability, perishability and variability
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(Kotler et al., 2014) [19]. These features are the
basic elements that determine the dynamic
structure  of the tourism sector. The
heterogeneous structure of tourist products
means that each consumer has different
expectations, making it difficult to provide a
standard service (Holloway, 2004) [18]. The
intangible nature of the tourist product ensures
that it 1is experience-based and varies
depending on the consumer's perception. This
increases the importance of service quality and
necessitates the provision of customer
satisfaction (Buhalis, 2000) [7]. In addition, the
perishability of tourist products indicates that
the services produced cannot be stocked and
must be provided on time (Middleton, 1994)
[25].

Tourist Product Diversification

Tourist product diversification refers to the
development of products for different types of
tourism in order to increase the
competitiveness of destinations (Bubhalis,
2000) [7]. Alternative tourism types such as
cultural, nature, health, gastronomy, rural and
adventure tourism are evaluated within this
scope (UNWTO, 2021) [38]. Diversification of
tourism products is of great importance in
ensuring the sustainability of tourism
throughout the year and invigorating the
regional economy (Hall & Williams, 2008)
[17]. Alternative tourism types ensure that
destinations are less affected by seasonal
fluctuations and the tourist profile is expanded
(Sharpley, 2002) [37]. In addition, tourist
product diversification increases tourists'
interest in destinations and  supports
sustainable tourism (Novelli, 2005) [29]. For
example, thanks to gastronomy tourism, local
cuisine is promoted, while cultural tourism
preserves historical and artistic heritage
(Richards, 2018) [34]. In addition, the
development of areas such as health and
wellness tourism helps to increase tourist
activities, especially those requiring long-term
accommodation, and to provide more
economic gain to destinations (Smith &
Puczkd, 2009) [35].

Rural Tourism

It is seen that the world tourism literature has
been developed and that rural tourism has been
expressed in various studies using different
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methods. These studies include concepts such
as farm tourism, village tourism, highland
tourism and ecotourism. The main reason for
this diversity is that the boundaries of rural
tourism cannot be determined with clear lines
and vary depending on different diversity,
cultural structures and natural environmental
conditions. Rural tourism has been defined in
various ways by scholars. While some describe
it as a form of tourism closely connected to
nature and committed to preserving ecological
balance, others view it as an activity centered
on experiencing local production processes or
exploring traditional village life.

From a conceptual point of view, it is not easy
to establish a general definition of rural
tourism, as various authors have their own
opinion on this aspect, whose study involves
many disciplines depending on the geographic
context. To create just only single definition
largely accepted is a real challenge as affirmed
(Nair et al., 2014; Lane, 1994, pp. 9-10) [26,
22].

In 1994, Lane [21] affirmed that: “fourism that
takes place in rural areas characterized by low
population density and open spaces, typically
consisting of small settlements with fewer than
10,000 inhabitants, where land is primarily
used for farming, forestry, or natural
purposes.” Also, he considers that rural
tourism is closely linked to natural resources
and cultural heritage of a region.

In 2019, Cetin [9] considered that "rural
tourism characterize villages or similar

locations, involves natural and cultural
attractions, specific services like:
accommodation,  food,  beverages and
infrastructure”.

A similar opinion had Sharpley and Roberts
(2004) [36].

However, many researchers sustain that in the
rural communities where tourism adopts and
implements the principles of sustainability, it
becomes a real factor destined to enhance
economic and social development (Lane &
Kastenholz, 2015) [23].

Rural tourism is an opportunity to create new
jobs in villages, to valorize the production
potential of the agricultural regions, to increase
the income of the agriculturists and of other
categories of rural residents (OECD, 2016)
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[31]. In addition, in this way, the economic
diversity could contribute to the development
of the communities and regions. (Wilson et al.,
2001) [39].

Expressing rural tourism with different
terminologies has revealed that this tourism is
multi-faceted and varies according to regional
growth. This diversity, together with the
significant unknown that strengthens both the
economic and social dimensions of rural
tourism, also makes it difficult to differentiate
a common definition. Although a universally
accepted definition of rural tourism has not yet
been established, its primary objective is to
promote tourism while safeguarding the
natural and cultural assets of rural areas,
supporting the development of local
communities, and fostering a sustainable
tourism model. In line with this purpose, the
present research seeks to examine the role of
rural tourism in regional development.
Accordingly, the perspectives of residents in
the Akcakoca district regarding rural tourism
development were evaluated, and insights into
the rural tourism potential of the region were
also gathered.

MATERIALS AND METHODS

A quantitative research method was employed
to achieve the objectives of the study. The
research was designed as a two-stage process.
In the first phase, data were collected from 175
voluntary participants through a survey. In the
second phase, the study will be expanded by
adopting a sampling method that takes into
account the overall population size of the
research universe. At this stage, participation
will be sought from all individuals residing in
Akcakoca who are engaged in or interested in
rural tourism.

The survey technique was used to collect data
in the study. After the literature review, the
survey form used in the study of Olmez and
Girgin (2015) [30] was used in this study. This
questionnaire was finalized after receiving the
opinions of experts on the subject. The
questionnaire consists of two main parts. The
first section includes statements to determine
the attitudes of local people towards rural
tourism and includes a five-point Likert scale.

The second part includes questions to
determine the demographic characteristics of
the participants.

In the study, a preliminary application was first
carried out. The preliminary application was
carried out on 20 people between December
01, 2024 and December 15, 2024. In this
context, the reliability of the collected data was
tested, and the Cronbach’s alpha coefficient
obtained from the preliminary application was
calculated as 0.90. This result indicates a high
level of internal consistency, as the overall
Cronbach’s alpha value exceeded the 0.70
threshold recommended by Nunnally (1967)
[28]. Since the reliability level was deemed
satisfactory, the data collection process was
continued. In total, 200 questionnaires were
distributed to participants, of which 175 were
successfully returned and included in the
analysis. Descriptive statistical techniques
such as percentage and frequency were used to
analyze the demographic data obtained. On the
other hand, statistical analyses were conducted
using Kruskal-Wallis and Mann Whitney U
analysis techniques to understand whether
demographic differences led to differences in
the participants' views on rural tourism and
development.

To evaluate the suitability of the data for
normal  distribution, firstly  descriptive
statistics were examined, then skewness and
kurtosis values were analyzed. In order to
determine the suitability for normal
distribution, =~ Kolmogorov-Smirnov ~ and
Shapiro-Wilk tests were applied, and
histogram and Q-Q plot graphics were also
examined. The analysis revealed that the data
did not follow a normal distribution.
Consequently, instead of parametric tests,
nonparametric methods appropriate for the
data distribution were employed. In this
context, the Mann—Whitney U test and the
Kruskal-Wallis H test were applied to examine
whether participants’ perceptions of rural
tourism and rural development varied across
demographic variables.

The Mann—Whitney U test was used for
variables with two groups (e.g., gender and
marital status), while the Kruskal-Wallis H test
was applied to variables with three or more
groups (e.g., age, education level, and income).
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The results provided insights into whether
perceptions of rural tourism differed
significantly among demographic groups and
contributed to the development of more
targeted strategies for advancing rural tourism.

RESULTS AND DISCUSSIONS

Akgakoca is located at the western end of the
Black Sea Region, the closest gate of Central
Anatolia to the sea, and is a holiday resort
where green and blue coexist between two
major cities, Istanbul and Ankara. The region,
which is 37 km away from Diizce province, is
also the largest district of Diizce province. The
district has 8 neighborhoods and 43 villages.
Nearly 40% of the total land is covered with
forests or open areas. The coastline is 30 km
long and full of sandy beaches and natural
beaches (Akcakoca District Governorship,
2015) [2]. According to the 2024 address-
based population registration system results,
the total population of the district is 41,223, of
which 20,236 are male and 20,997 are female
(Akgakoca District Population Directorate,
2025) [1]. In Akgakoca, hazelnut farming is the
primary source of income for the people. There
are hazelnut gardens in almost all villages. In
addition to agriculture, animal husbandry,
beekeeping, fishing and tourism are also used
as alternative sources of income (Diizce
Governorship  Provincial —Directorate  of
Culture and Tourism, 2010) [12].

Rural Tourism Trends in Akcakoca

Akgakoca district has special features
concerning rural tourism, offering a large range
of alternatives such as: ecotourism which is
definitely linked to natural resources and the
beauty of the landscapes, which are an
important attraction (Diizce Governorship
Provincial Directorate of Culture and Tourism,
2015) [13].

Akgakoca is the district that attracts the most
tourists in the region due to its climate,
completely unspoiled natural resources,
environment, historical and cultural assets,
local lifestyle, traditions, geographical
location, proximity to main markets and
suitability for coastal tourism (Altanlar, 2007:
85) [4].
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Eco tourism area Aktas waterfall, recreation
arcas, beaches, Fakilli cave and Genoese
castle, which can be easily reached within 10
minutes from Akcakoca center, are touristic
areas worth seeing.

The Genoese Castle has been added to the
UNESCO World Heritage temporary list.
Akgakoca's rural tourism presence can be
evaluated under 4 headings: rural areas, rural
heritage, rural life and rural activity.

Among these titles, rural areas include
mountains, lakes, rivers, forests and nature
landscapes.

Within the rural heritage title, there are
traditional architecture, industrial heritage,
prehistoric heritage, castles, churches and
villages.

Under the title of rural life, it includes
handicrafts, local activities, culinary culture,
agricultural tourism, traditional music.

Under the title of rural activities, it includes
walking areas, fishing, horseback riding,
cycling, hunting and water sports areas (Mesci
and Oztiirk, 2017:77-78) [24].

In the year 2025, Akgakoca district was visited
by 57,720 tourists, of which 56,798 (94.80%)
were domestic tourists and only 922 ( 5.20%)
foreign visitors according to the data provided
by Ministry of Culture and Tourism.

Also, in2025, the accommodation capacity of

Akgakoca reached 1,006 rooms and 2,207 beds
in total (Dilizce Governorship Provincial
Directorate of Culture and Tourism, 2025)
[14].

Socio-economic  characteristics  of  the
participants at the interview

Table 1 presents the socio-economic
characteristics of the interviewed individuals in
this research.

56% of the participants are male and 44% are
female. This distribution shows that the
individuals participating in the study are
relatively balanced in terms of gender. In terms
of marital status, 54.3% of the participants are
married and 45.7% are single. These data show
that married individuals have more opinions on
rural tourism, but single participants also have
a significant proportion. When we look at the
age distribution, the largest group consists of
individuals between the ages of 36-50 with
37.7%, followed by young people between the
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ages of 18-25 with 29.1%.While individuals
between the ages of 26-35 represent a medium-
sized group with 24.6%, participants between
the ages of 50-65 constitute the smallest group
with 8.6%. This distribution shows that the
middle age group is decisive in the evaluation
of rural tourism potential and that individuals
between the ages of 36-50 are more involved
in the process.

Table 1. Demographic characteristics of the participants

Variable Category N %
Gender Male 98 56.0%
Female 77 44.0%
Marital Status Married 95 54.3%

Single

80 | 45.7%
Age 18-25 years old 51 29.1%
26-35 years old 43 24.6%
36-50 years old 66 37.7%
50-65 years old 15 8.6%
Occupation Housewife 6 3.4%
Worker 19 10.9%
Average Income Civil Servant 64 | 36.6%
Other 86 | 49.1%

30,000 TL and
below

30,001-40,000 TL 27 15.4%
40,001-50,000 TL 27 15.4%
50,001 and above 72 41.1%
High school and

Graduation Status 49 28.0%

Occupation

below 33 18.9%
Average Income Undergraduate 92 | 52.6%

Postgraduate
50 | 28.6%
Graduation Status 1-5 years 69 39.4%
6-10 years 28 16.0%
11-15 years 26 14.9%
16-20 years 20 11.4%
21 and above years 32 18.3%
Connection with the No 67 38.3%
Tourism Industry Yes 108 | 61.7%
Generating Income No 107 | 61.1%
from Tourism Yes 68 38.9%
Length of Life in Less than | year 20 11.4%
Akgakoca 1-5 years 69 | 39.4%
6-10 years 20 11.4%
11-15 years 18 10.3%
16 years and more 48 | 27.4%
. N Farming/Animal 24 13.7%

Economic Activity Husbandry

Other 151 | 86.3%

Source: Created by the author.

When the occupational distribution of the
participants is examined, it is seen that the

largest group is included in the "Other"
category with 49.1%. This category may
include freelancers, entrepreneurs or different
occupational groups related to tourism. Civil
servants come next with 36.6%, workers are
represented with 10.9% and housewives are
represented with 3.4%. This distribution shows
that views on rural tourism are evaluated from
a broad professional perspective and how
tourism can be associated with various
business areas is gaining importance. When the
income levels of the participants are examined,
it is seen that 41.1% are in the monthly income
group of 50,001 TL and above, 28% are in the
income group of 30,000 TL and below, and the
income groups of 30,001-40,000 TL and
40,001-50,000 TL each have 15.4% of the
participants. These data reveal that the majority
of individuals making evaluations about rural
tourism are at middle and high income levels
and that there is an economic potential to invest
in rural tourism. When the education levels of
the participants are examined, it is seen that
52.6% have a bachelor's degree, 28.6% have a
postgraduate education, and 18.9% have a high
school education or below. The high
proportion of educated individuals among
participants suggests that knowledge-based
strategies can play an effective role in
advancing  rural  tourism.  Regarding
professional experience, 39.4% of respondents
reported having between one and five years of
experience, while 18.3% indicated 21 years or
more. This distribution highlights that both
younger and more experienced individuals
contribute  to  tourism  development.
Additionally, 61.7% of participants stated that
they were directly involved in the tourism
sector, whereas 38.3% reported having no
direct connection to it. Although the rate of
those who have a connection to the tourism
sector is high, the rate of those who earn direct
income from tourism remains lower at 38.9%.
It is understood that the contribution of tourism
income to the regional economy has not yet
become fully widespread, but there is a
development potential in this area.

An examination of participants’ length of
residence in Akcakoca shows that the largest
group (39.4%) consists of individuals who
have lived in the region for one to five years.

623



Scientific Papers Series Management, Economic Engineering in Agriculture and Rural Development

Vol. 25, Issue 3, 2025
PRINT ISSN 2284-7995, E-ISSN 2285-3952

Meanwhile, 27.4% reported residing in the
area for 16 years or longer, with the remaining
groups distributed at lower rates. These
findings indicate that rural tourism in
Akgakoca involves both long-term residents
and recently settled individuals who prefer
rural lifestyles. In terms of economic activities,
only 13.7% of participants reported working in
farming or animal husbandry, while 86.3%
were engaged in other sectors. This suggests
that while agricultural production may serve a
supportive role in rural tourism development,
further consideration is needed on how to
effectively integrate existing economic
activities with tourism.

Findings Regarding the Research Area

In this section, the opinions of the participants
regarding the rural tourism potential of the
Akcakoca region, which was determined as the
research area, and the benefits of this type of
tourism to the region are analyzed. Within the

scope of the research, participants’ views on
rural tourism were assessed through closed-
ended questions, and the findings were used to
evaluate both the current situation and the
development potential of the region in terms of
rural tourism.

General Findings Regarding the Regional
Development of Rural Tourism

To assess the impact of rural tourism on
regional development, a scale was developed
consisting of 21 statements that measure its
economic, social, and cultural contributions.
This scale was adapted from previous studies
in the field and tailored to reflect the specific
characteristics and unique context of the
Akgakoca region.

By examining the arithmetic means and
standard deviations of the scale items, the
study provided a detailed understanding of
local residents’ perceptions of rural tourism
and its impacts.

Table 2. Participants' Views on Rural Tourism and Rural Development- Means and Standard Deviations

Substances Avg. Sd.
Rural tourism investments should be increased. 4.22 .872
When people living in our region sell the vegetables, fruits, sausage, cheese and dairy products they produce with their own 4.14 .869
means, both consumers and producers are satisfied.
Rural tourism provides the opportunity to meet new people socially. 4.13 .844
Rural tourism contributes to the development of living conditions and the promotion of our culture. 4.11 .890
I believe that the place of women living in our region in society will be strengthened thanks to rural tourism. 4.06 .872
The number of places providing boarding house services in the region should be increased. 4.05 901
Providing brochures showing the historical and natural values of our region to tourists coming from abroad will increase foreign  4.01 851
tourism, which is not yet developed in the region.
Rural tourism increases the income of local people. 4.00 7197
It makes me happy to take care of the garden with the people staying at the hostel, to grow various products and to taste the  3.99 980
flavors such as jam, tarhana and poppy seeds from those products.
Our local people will gain new job opportunities and additional income thanks to rural tourism. 3.98 .877
Rural tourism increases the income of local people. 3.94 933
I think that it will be easier to promote my region's traditions, customs, food and drink and lifestyles through boarding houses. 3.91 .948
The fact that the natural environment in the region is intact facilitates rural tourism activities. 3.87 1.004
The rural tourism opportunities of the region are attractive. 3.80 .887
I think our region is an attractive place in terms of rural tourism activities. 3.78 955
Harvest and other events held on certain dates of the year cause great interest in the region. 3.77 967
The easy accessibility to Akcakoca district contributes to the increase in mobility for rural tourism. 3.71 1.134
I believe that our region is a tourism, culture, history and health center in every aspect. 3.70  1.017
Rural tourism enables tourism activities in our region to be spread over four seasons. 3.63 1.053
The tourist attractiveness of the region stems from its potential for rural tourism. 3.62 987
Tourists visiting the region respect the historical and natural beauties and do not engage in harmful behavior. 3.50 .994

Source: Created by the author.

The results highlight the potential of rural  highest mean score, “Rural tourism

tourism to serve as an effective tool for the
regional development of Akcakoca (Table 2).
An analysis of participants’ views on rural
tourism and rural development indicates a
general consensus that rural tourism represents
an important opportunity for the region’s
advancement. The statement receiving the
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investments should be increased” (M = 4.22),
reflects the strong belief among respondents
that greater investment is necessary to support
the development of rural tourism. This is
followed by the statement "The sale of
vegetables, fruits, sausage, cheese and dairy
products produced by the people living in our
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region with their own means satisfies both the
consumer and the producer" (4.14), which
emphasizes the benefits that rural tourism
provides to local producers and consumers.
Therefore, rural tourism is a creator of
economic growth and also sustain the
valorization of the local products. The
relationship between the local producers and
tourists as consumers offers the chance to meet
each other and develop social contacts and
establish cultural interactions, as conformed by
the high average (4.13).

More than this, grace to the increased income
of the local residents dealing with tourism, it is
obvious that rural tourism is driver for better
living conditions and promotion of the cultural
heritage as demonstrated by the high value (M
=4.11).

The interviewed persons who participated in
this research had the opinion that women living
in the rural areas will be deeply involved in
rural tourism in offering high quality
accommodation and food services, cooking
local delicious recipes and showing hospitality
to better satisfy their guests. This is the result
obtained for the opinion: "I believe that the
place of women living in our region in society
will be strengthened thanks to rural tourism"
with a high average (4.06).

The interviewees' opinion was that "The
number of places providing boarding house
services in the region should be increased" as
it is shown by the high average (4.05).
Therefore, the accommodation capacity in
terms of rooms and beds, and also the boarding
services should be improved.

The high average (4.01), concerning the
promotion of the rural tourist attractions,
localities, as attested by the affirmation that:
"Providing brochures showing the historical
and natural values of our region to tourists
coming from abroad will increase foreign
tourism, which is not yet developed in the
region", reflects that promotional support in
terms of informative flyers and brochures is
pale at present.

Participants  also  expressed  positive
evaluations regarding the economic impacts of
rural tourism on the region. “Thanks to rural
tourism, there is an increase in the income of
the local people” (4.00) and “Our local people

will gain new job opportunities and additional
income thanks to rural tourism” (3.98) the
statements are noteworthy findings in this
regard. Participants who believe that boarding
house activities contribute positively to rural
tourism said, “Taking care of vineyards and
gardens with the people staying at the
boarding house, growing various products and
tasting flavors such as jam, tarhana and poppy
seeds from those products makes me happy”
they also showed a high level of agreement
with the statement (3.99).“] think that it will be
easier to promote the traditions, customs, food
and beverages and lifestyles of my region with
the boarding house business, which is thought
to contribute to the preservation of the
traditional lifestyle” the statement (3.91) is
another remarkable finding.

An examination of the evaluations concerning
the natural and historical appeal of the region
shows that the statement “The intactness of the
natural environment in the region facilitates
rural tourism activities” received a relatively
high mean score (M = 3.87). This finding
shows that one of the most important elements
in terms of rural tourism is the preservation of
the natural environment. The statements “The
rural tourism opportunities of the region are
attractive” (M = 3.80) and “I think our region
is an attractive place in terms of rural tourism
activities” (M = 3.78) indicate a strong
perception among participants that the region
possesses considerable attractiveness and
potential for rural tourism. In the evaluations
made on the impact of the events organized in
the region, it was stated that "Harvest and other
events held on certain dates of the year cause
great interest in the region." It is stated that
traditional activities are an important
attractiveness factor in terms of rural tourism
with the statement (3.77). Evaluating the effect
of ease of transportation on rural tourism, the
statement “Easy transportation to Akc¢akoca
district contributes to the increase in mobility
for rural tourism” stands out with its average
value of (3.71). In addition, the statement "/
believe that our region is a tourism, culture,
history and health center in every aspect"
(3.70) indicates that the region has a multi-
faceted tourism potential.
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It is seen that there is a positive perception with
the statement "Rural tourism enables tourism
activities in our region to spread to all four
seasons" (3.63) that rural tourism makes
regional tourism active throughout the year.
However, the relatively lower average of the
statement “The tourist attractiveness of the
region stems from the potential for rural
tourism” (3.62) shows that the attractiveness of
rural tourism to the region is not yet fully
established. Regarding whether tourists are
respectful to the environment, the statement
"Tourists visiting the region respect historical
and natural beauties and do not engage in
harmful behavior" (3.50) has the lowest
average value. This may indicate that there are
some concerns about tourist sentiment towards
the area.

When evaluated in general, the participants
largely agree that rural tourism provides
economic, social and cultural contributions to
the region. It is emphasized that rural tourism
should be developed further while preserving
the natural structure and cultural values of the
region. However, the findings also suggest that
certain areas require further attention,
particularly the expansion of accommodation
facilities, the strengthening of promotional
activities, and the enhancement of tourists’
environmental awareness. Overall, the results
indicate that while rural tourism has the
potential to serve as a powerful instrument for
regional development in Akcgakoca, existing
shortcomings must be addressed to fully
realize this potential.

Findings on Inferential Statistics
Mann-Whitney U Test Results

The Mann—Whitney U test was conducted to
examine whether participants’ views on the
development potential of rural tourism in
Akgakoca differed by gender. The results
revealed a significant difference, indicating
that women expressed stronger agreement than
men with the statement “FEasy access to
Akcakoca district contributes to the increase in
mobility for rural tourism” (z = 2918, p =
0.004).

Similarly, a significant difference was
observed between genders for the statement
"The intactness of the natural environment in
the region facilitates rural tourism activities"
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(z=-2.430, p=0.015). It was determined that
women agreed with this statement at a higher
level than men. In addition, in the analysis
conducted for the statement "/ think our region
is an attractive place in terms of rural tourism
activities", a statistically significant difference
was found between the genders and it was
determined that women agreed with this
statement at a higher level than men (z=-2.609,
p=0.009).

In addition, in the test conducted regarding the
statement "Our local people will gain new job
opportunities and additional income thanks to
rural tourism", it was determined that women
agreed with this statement more than men (z=-
2.676, p=0.007). However, no significant
difference was found between genders in the
analysis of other statements (p>0.05). The
results indicate that women hold more positive
views than men on certain aspects concerning
the development of rural tourism.

The test revealed that singles, based on their
marital status, agreed with the following
statement: "Easy access to Ak¢akoca district
contributes to the increase in mobility for rural
tourism" at a higher level than married
participants. (z=-3.408, p=0.001).

Similarly, a significant difference was
observed in terms of marital status for the
statement "I think our region is an attractive
place in terms of rural tourism activities" (z=-
2.032, p=0.042). Single participants expressed
higher levels of agreement with the statement
compared to married participants. However, in
relation to the statement “Our local people will
gain new job opportunities and additional
income thanks to rural tourism” no statistically
significant difference was found by marital
status (z =-1.915, p = 0.056). The analyses of
other statements revealed no statistically
significant differences based on marital status
(p > 0.05).

It was noticed that single participants have a
more positive perception of the opportunities
provided by rural tourism and of the
attractiveness of the region as a whole.

It is obvious that the participants connected to
tourism consider and agree that "Rural tourism
increases the income of the local people" at a
higher level than those who do not have any
link with this economic
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sector (z=-1.965, p=0.049).

In addition, the analysis of the statement
“Providing brochures showing the historical
and natural values of our region to tourists
coming from abroad will increase foreign
tourism, which has not yet developed in the
region”  revealed  significantly  higher
agreement among participants employed in the
tourism sector (z = —2.669, p = 0.008). This
finding suggests that individuals directly
engaged in tourism place greater emphasis on
promotional activities and highlights the
importance of prioritizing sector stakeholders
in strategies aimed at fostering the
development of international tourism. In the
analyses made regarding other statements, no
significant difference was found according to
the connection status with the tourism sector
(p>0.05). The results obtained reveal that the
perception of the economic contributions of
rural tourism and the importance of
international promotion is stronger among
individuals connected with the tourism sector.
As a result of the test conducted according to
whether they earn income from tourism or not,
it was determined that participants who earn
income from tourism agreed with the statement
"Rural tourism enables tourism activities to
spread to four seasons in our region" at a
higher level than those who did not earn
income (z=-2.584, p=0.010).

Similarly, it was observed that participants
who earn income from tourism showed higher
participation in the statement "The tourist
attractiveness of the region stems from the
potential  for rural tourism" (z=-2.729,
p=0.006). In addition, in the analysis of the
statement "The rural tourism opportunities of
the region are attractive", it was determined
that those who earn income from tourism
agreed with this statement significantly more
(z=-3.294, p=0.001).

In addition, a significant difference was
observed for the statement "The number of
places providing boarding house services in
the region should be increased" (z=-2.358,
p=0.018). This finding shows that those who
earn income from tourism are more supportive
of increasing infrastructure for the
development of rural tourism. In addition, in
the test conducted on the statement "Providing

brochures showing the historical and natural
values of our region to tourists coming from
abroad will increase foreign tourism, which
has not yet developed in the region" it was seen
that those who earn income agreed with this
statement at a higher level (z=-2.306,
p=0.021).

The analyses of other statements showed no
statistically significant differences based on
income generation from tourism (p > 0.05).
Nevertheless, the findings indicate that
individuals who derive economic benefits from
tourism tend to hold a more favorable
perspective on the development of rural
tourism and the strengthening of related
infrastructure.

As a result of the test conducted according to
the type of economic activity carried out, it was
determined that the level of agreement with the
statement "The tourist attractiveness of the
region stems from the potential for rural
tourism" showed a significant difference
regarding the type of economic activity (z=-
2.221, p=0.026). Therefore, individuals
engaged in different economic activities have
affirmed tourist attractiveness has changed.
Similarly, a significant difference was found
according to the type of economic activity for
the statement, “The sale of vegetables, fruits,
sausage, cheese and dairy products produced
by the people living in our region with their
own means satisfies both the consumer and the
producer” (z=-2.502, p=0.012). In addition, in
the analysis conducted for the statement
“Providing brochures showing the historical
and natural values of our region to tourists
coming from abroad will increase foreign
tourism, which has not yet developed in the
region”, it was determined that there was a
significant difference according to the type of
economic activity (z=-2.432, p=0.015).

In the analyses made regarding other
statements, no significant difference was found
according to the type of economic activity
(p>0.05). The findings reveal that perspectives
on the contribution of rural tourism to the
regional economy and on promotional
activities vary according to participants’ type
of economic activity. In particular, individuals
engaged in farming or animal husbandry
appear to hold different views regarding the
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economic benefits of rural tourism and its
influence on the region’s attractiveness to
tourists.

Kruskal-Wallis H Test Results

The results of Kruskal-Wallis H test showed
that the participants have a different opinion on
the development potential of rural tourism in
Akgakoca depending on the age group This is
confirmed by the level of agreement with the
statement "Easy access to Akgakoca district
contributes to the increase in mobility for rural
tourism" which is reflected by (H=26.616,
p<0.001). This shows that different age groups
have different perceptions of the impact of ease
of transportation on rural tourism.

Similarly, a statistically significant difference
was observed among age groups in relation to
the statement “/ think our region is an
attractive place in terms of rural tourism
activities” (H=12.794, p = 0.005).

In addition, a significant difference was found
between age groups for the statement, “Our
local people will gain new job opportunities
and additional income thanks to rural tourism”
(H=18.997, p<0.001), this shows that the
perception of rural tourism's employment
creation potential varies depending on age.
Furthermore, the analysis of the statement “7he
rural tourism opportunities of the region are
attractive” revealed a statistically significant
difference among age groups (H = 8.514, p =
0.037). A similar pattern was observed for the
statement “The sale of vegetables, fruits,
sausage, cheese, and dairy products produced
by the local people with their own means
satisfies both the consumer and the producer”
(H = 10.698, p = 0.013), indicating that
perceptions of both the attractiveness of rural
tourism and the benefits of local product sales
vary significantly across different age groups.
However, in the analysis of the statement
"Providing brochures showing the historical
and natural values of our region to tourists
coming from abroad will increase foreign
tourism, which has not yet developed in the
region" it was determined that there was a
significant difference between age groups.
(H=11.220, p=0.011). Similarly, significant
differences were found between age groups for
the statements “Rural tourism provides the
opportunity to meet new people socially”
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(H=10.517,p=0.015) and “Rural tourism
contributes to the improvement of living
conditions and the promotion of our culture”
(H=10.348, p=0.016).

In the analyses regarding other statements, no
significant difference was found between age
groups (p>0.05). The results obtained reveal
that different age groups have different
perceptions,  especially  regarding  the
economic, cultural and social contributions of
rural tourism. Young participants and older age
groups have different perspectives on the
benefits of rural tourism to the region.

As a result of the test conducted according to
occupational groups, it was determined that the
level of agreement with the statement "The
number of places providing boarding house
services in the region should be increased"
showed a significant difference according to
occupational groups (H=7.701, p=0.043). This
result shows that professional groups may have
different views on the development of
accommodation infrastructure in rural tourism.
Similarly, in the analysis of the statement
"Harvest and other activities held on certain
dates of the year cause great interest in the
region", it was observed that there was a
significant difference between occupational
groups (H=7.501, p=0.048). This finding
suggests that different occupational groups
may hold varying perceptions regarding the
attractiveness of rural tourism activities.
However, the analyses of other statements
revealed no statistically significant differences
across occupational groups (p > 0.05).

The findings indicate that while perceptions of
rural tourism differ in certain respects across
occupational groups, no substantial overall
differences were observed. Nevertheless,
examining variations in perceptions related to
boarding houses and rural activities by
occupational group may provide valuable
insights for shaping rural tourism policies.

In terms of income levels, the analysis revealed
a significant difference in agreement with the
statement “Easy access to Ak¢akoca district
contributes to the increase in mobility for rural
tourism” (H = 17.705, p = 0.001), suggesting
that views on the role of transportation in rural
tourism vary across income groups.
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Similarly, a significant difference was found
for the statement “Our local people will gain
new job opportunities and additional income
thanks to rural tourism” (H = 12.396, p =
0.006), indicating that perceptions of the
economic benefits of rural tourism also differ
according to income levels. This situation
reveals that the perception of the economic
benefits of rural tourism differs depending on
income levels.

In addition, a significant difference was found
between income groups in the analysis of the
statement "The tourist attractiveness of the
region stems from the potential for rural
tourism" (H=9.437, p=0.024).

However, “I think our region is an attractive
place in terms of rural tourism activities”
(H=10.429, p=0.015), “Rural tourism provides
the opportunity to meet new people socially”
(H=10.971, p=0.012) and “Rural tourism
contributes to the improvement of living
conditions and the promotion of our culture”
(H=10.560, p=0.014) significant differences
were also found between income levels for the
statements.

The analyses of other statements revealed no
statistically significant differences across
income levels (p > 0.05). Nonetheless, the
results suggest that perceptions of the
economic and social benefits of tourism vary
according to income distribution, with
particularly low- and high-income groups
approaching the contributions of rural tourism
from differing perspectives.

As a result of the test conducted according to
graduation status, "Rural tourism increases the
income of local people". It was determined that
the level of agreement with the statement
showed a significant difference according to
graduation status. (H=7.198, p=0.027). This
finding shows that the perceptions of
individuals with different education levels
regarding the economic contributions of rural
tourism vary.

Similarly, “The easy access to Ak¢akoca
district contributes to the increase in mobility
for rural tourism”. It was found that there was
a significant difference between the graduation
groups for the statement (H=7.758, p=0.021).
In addition, in the analysis made for the
statement "I think our region is an attractive

place in terms of rural tourism activities", it
was determined that there was a significant
difference according to graduation status
(H=8.644, p=0.013).

However, a significant difference was
observed according to graduation status for the
statement "Our local people will gain new job
opportunities and additional income thanks to
rural tourism" (H=9.878, p=0.007). This
shows that the perception of the employment
creation potential of rural tourism varies
depending on the level of education.

In the analyses made regarding other
statements, no significant difference was found
according to graduation status (p>0.05). The
findings indicate that perceptions of the
economic and social benefits of rural tourism
vary according to education level, with
individuals possessing higher levels of
education demonstrating a more informed and
conscious perspective toward rural tourism.
As a result of the test conducted according to
professional experience, it was determined that
the level of agreement with the statement
"Rural tourism increases the income of local
people" showed a significant difference
according to  professional  experience
(H=10.982, p=0.027). This finding suggests
that perceptions of the economic contributions
of rural tourism differ across groups with
varying levels of professional experience.
Similarly, a statistically significant difference
was identified among professional experience
groups regarding the statement “Easy access to
Akcakoca district contributes to the increase in
mobility towards rural tourism” (H=23.329,p
<0.001).

In addition, in the analysis made for the
statement "The intactness of the natural
environment in the region facilitates rural
tourism activities", a significant difference was
found according to professional experience
(H=9.888, p=0.042).

However, a significant difference was
observed between the professional experience
groups for the statement "Our local people will
gain new job opportunities and additional
income thanks to rural tourism" (H=12.983,
p=0.011). This shows that the perception of the
employment creation potential of rural tourism
varies depending on professional experience.
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In the analyses made regarding other
statements, no significant difference was found
according to professional experience (p>0.05).
The results obtained reveal that the perception
of the economic and social benefits of rural
tourism differs according to professional
experience, and especially individuals with
long-term professional experience may have a
different perspective on the contributions of
rural tourism (Gurbuz et al., 2019) [15].

The analysis based on participants’ length of
residence in Akg¢akoca revealed no statistically
significant differences for any of the
statements (p > 0.05).

This situation shows that the perceptions of
individuals living in Akcakoca for different
periods of time towards rural tourism are
generally similar. Participants' opinions about
the economic, social and cultural contributions
of rural tourism do not change depending on
how long they have lived in the region. This
finding suggests that rural tourism enjoys
broad acceptance among the local population
and that individuals with different lengths of
residence share a common perspective. An
examination of the demographic
characteristics of the participants shows that
the majority were middle-aged and relatively
well educated. Of the respondents, 56% were
male and 44% female, while married
individuals (54.3%) slightly outnumbered
single participants (45.7%). In terms of age
distribution, the largest group fell within the
3650 age range (37.7%), followed by the 18—
25 age group (29.1%). With respect to
occupation, nearly half of the respondents were
classified in the “other” category (49.1%),
while civil servants represented a substantial
share (36.6%). Furthermore, although a
significant proportion of participants (61.7%)
reported a connection to the tourism sector,
only 38.9% earned direct income from tourism.
These findings indicate that while rural tourism
is not yet economically widespread, a
considerable number of individuals are
indirectly linked to the sector.

It has been widely accepted by the participants
that rural tourism and rural development will
develop, rural tourism will contribute to the
local economy, increase cultural interaction
and improve living standards. The high mean
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score for the statement “Rural tourism
investments should be increased” (X = 4.22)
reflects a strong demand among participants
for greater investment to support the
development of rural tourism.

In addition, the statement “The sale of
vegetables, fruits, sausage, cheese, and dairy
products produced by our local people using
their own resources will satisfy both the
consumer and the producer” (X = 4.14)
indicates that rural tourism is perceived as a
model that generates economic benefits for
local producers. Regarding its social effects,
the high mean score for the statement “Rural
tourism provides the opportunity to meet new
people socially” (X = 4.13) demonstrates that
rural tourism is also regarded as an important
factor in fostering social interaction among
individuals.

When perceptions towards rural tourism were
evaluated in terms of demographic variables, it
was determined that women participated more
in the positive aspects of rural tourism than
men in the analyses made according to the
gender variable. In particular, “The easy access
to Akcakoca district contributes to the increase
in mobility for rural tourism” (z=-2.918,
p=0.004), “The fact that the natural
environment in the region is intact facilitates
rural tourism activities” (z=-2.430, p=0.015)
and “I think our region is an attractive place in
terms of rural tourism activities” (z=-2.609,
p=0.009) women showed higher levels of
agreement with the statements.

As affirmed before, single individuals have a
more positive opinion on rural tourism
compared to married persons.  This is
confirmed by “The easy access to Ak¢akoca
district contributes to the increase in mobility
for rural tourism” (z=-3.408, p=0.001), where
single individuals had a higher participation in
the statement.

Individuals involved in the tourism sector
believe more in its economic contribution to
the development of the region. Also, the
promotion of the region as a tourist historical
and natural attraction will have a beneficial
effect on the increase of the number of visitors.
“Providing brochures showing the historical
and natural values of our region to tourists



Scientific Papers Series Management, Economic Engineering in Agriculture and Rural Development

Vol. 25, Issue 3, 2025
PRINT ISSN 2284-7995, E-ISSN 2285-3952

coming from abroad will increase foreign
tourism, which has not yet developed in the
region” led to good results (z=-2.669,
p=0.008), reflecting higher levels of agreement
with the statement.

Another important result showed that
individuals with a higher income assessed rural
tourism more positively, as confirmed by

“The easy access to Ak¢akoca district
contributes to the increase in mobility for rural
tourism” (H=17.705, p=0.001) and “Our local
people will gain new job opportunities and
additional income thanks to rural tourism”
(H=12.396, p=0.006).

Professional experience is also an important
factor in connection with the future
development of rural tourism. In this respect, it
was found that the people with a long working
life in rural tourism consider that: “Rural
tourism increases the income of local people”
(H=10.982, p=0.027).

These findings reveal that rural tourism is
considered as an important development tool
for the Akgakoca region. However, problems
such as the relatively low income from
tourism, infrastructure deficiencies and
seasonality need to be solved.

It is clear, that for increasing the contribution
of rural tourism to the region development it is
needed to protect and promote the natural and
cultural heritage within the framework of a
sustainable tourism approach.

In this context, local governments and tourism
businesses can collaborate to make the region
more attractive. Furthermore, the active
involvement of women and young people in
the tourism sector is essential for enhancing the
social and economic contributions of rural
tourism.

For rural tourism, unspoiled nature and the
peace and quiet it brings are still the most
important factors, but there is also a need to
change something in the daily monotony of
rural life (Dimitrovski et al., 2012) [10]. In this
context, the development of facilities such as
walking trails, bicycle routes, tourist maps, and
horse-riding paths in Ak¢akoca may represent
important steps toward strengthening rural
tourism.

Rural tourism must also align with the
expectations of visitors. For instance, food

offerings should be organic and of high quality,
while opportunities to experience food
production processes can allow guests to
appreciate the distinction between village-
based and city-based consumption
(Dimitrovski et al., 2012) [10]. As local
residents begin to derive greater economic
benefits from rural tourism, their willingness to
embrace and support this alternative form of
tourism is likely to increase. Moreover, the
integration of Akgakoca’s distinctive natural
beauty and rich cultural heritage into rural
tourism activities will further enhance the
district’s appeal to visitors.

Rural tourism is a real driving force for the
development of rural tourism in Akgakoca,
because it produce both a higher income for
local residents and also stimulates the tourist
attraction the region. Therefore, the level of
attractiveness and accessibility of the area have
a crucial role in enhancing the potential of rural
tourism (Zivcovic et al., 2025) [40].

Neumeier & Pollermann (2014) emphasized
that fact that the regions should collaborate
among them to enhance the potential of rural
tourism [27]. While rural tourism creates
attractions for wvisitors, it also provides
significant economic benefits for local
communities (Zivcovic et al., 2025) [40]. The
active involvement of local residents is
therefore essential for the success of rural
tourism (Phillip et al., 2010) [32]. Moreover,
fostering interaction between locals and
tourists can contribute not only to cultural
exchange but also to the social and personal
development of community members (Lane &
Kastenholz, 2015) [23].

Intensive and sustainable development of
tourism in rural areas will provide rural
residents with the opportunity to earn income
from their homes, and will also develop
families specializing in transportation, food
products and other services provided in rural
areas (Bestaeva, S., 2022) [6]. In the context of
rural tourism, entrepreneurs can join forces by
establishing cooperatives and contribute to the
development of regional destinations (Aktiirk
ve Demir, 2021) [3]. This cooperation may also
involve joint efforts from both the public and
private sectors (Kusat, 2016; Hall & Jenkins,
1998) [20, 16]. Rural tourism also offers a
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great opportunity for the preservation of
cultural heritage and the continuation of
traditional handicrafts (Bessicre, 1998) [5].
More than this, the development of rural
tourism must take into account the need to
preserve the natural resources, biodiversity and
maintain the beauty of the landscapes, purity of
forests, waters, soil, protecting them of
pollution. Therefore, it is needed of an
ecological thinking as affirmed Dorobantu &
Nistoreanu, 2012) [11].

Gurbuz et al. (2019) [15] considers rural
tourism is a generator of economic income, a
driver of social collaboration, a promoter of
cultural heritage, and a contributor to a better
living standard of the local population.

To assure a sustainable development of the
rural tourism it is needed to raise the local
awareness, to build infrastructure facilities, to
enlarge de accommodation capacity and
service variety and sustain a continuous
promotion of the local attractions as affirmed
Zivcovic et al. (2025) [40].

In this context, the historical upper
neighborhood market established in Ak¢akoca
can be supported by new entrepreneurs and
new touristic products can be created. For
example, carpet weaving and wooden products
can be diversified in this region.

CONCLUSIONS

In this study, the perceptions of local people
residing in Akgakoca regarding the regional
development of rural tourism were evaluated.
Akcakoca was preferred because it was one of
the first places where tourism started and
because it has recently focused on rural tourism
activities. Today, climate change has become
noticeable and has necessitated tourism regions
to focus on different types of alternatives.
From this perspective, given Akgakoca’s
location on the Black Sea coast—where sea-
swimming rates remain relatively low
throughout the year—it is essential to prioritize
rural tourism as an alternative form of tourism.
This study was conducted to evaluate the rural
tourism potential of the Ak¢akoca region and
to examine its effects on regional development.
Participants’ perceptions of rural tourism were
analyzed according to their demographic

632

characteristics and various socio-economic
variables, while the economic, social, and
cultural contributions of rural tourism to local
communities were assessed.

The results emphasize rural tourism as a
driving force for the development of the local
economy, creating jobs, income sources,
maintaining the traditions and increasing life
quality of the local people.

Also, the research results allowed to identify
both the stimulating and constraining factors in
the development of rural tourism.

As aresult, the following recommendations are
made to enable the local authorities to think
about:

- Tourism activities should be extended across
all four seasons;

- Local population to be more involved in
tourism initiatives;

- Tourists must become aware that
environment must be protected and preserved;
-Women must be encouraged to be more
involved in developing rural tourism affairs;
-Single persons are encouraged to contribute to
the development of the local tourism;

-The people with a long experience in tourism
business to be an example for the others and
teach them how to get a better income;

-Rural tourism development could become a
reason to determine young people to remain in
the rural localities and diminish migration to
the cities.

REFERENCES

[1]Akgakoca Ilge Niifus Miidiirliigii, 2025, Akcakoca
Niifusu (Population),
https://www.nufusu.com/ilce/akcakoca_duzce-
nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu
9%202024%20y%C4%B11%C4%B1na%20g%C3%B6r
e,erkek%20ve%2020.997%20kad%C4%B Indan%200l1
1u%C5%9Fmaktad%C4%B1r. Accessed on 19.02.2025.
[2]Ak¢akoca Kaymakamligi, 2015, Kisaca Akgakoca,
(Akgakoca Briefly),
http://www.akcakoca.gov.tr/index.php?option=-
com_content&view=article&id=187&Itemid=469,
Accessed on 20.02.2025.

[3]Aktiirk, O., Demir, S.S., 2021, The role of
cooperatives in the development of rural tourism: The
example of  Kuyucak, 7(2), 58- 69.
https://doi.org/10.24288/jttr.954835

[4]Altanlar, A., 2007, Akcakoca Alternatif Turizm
Olanaklarmin Arastirilmasi, Yayinlanmamis Yiiksek
Lisans Tezi, Abant Izzet Baysal Universitesi, Bolu.


https://www.nufusu.com/ilce/akcakoca_duzce-nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu%202024%20y%C4%B1l%C4%B1na%20g%C3%B6re,erkek%20ve%2020.997%20kad%C4%B1ndan%20olu%C5%9Fmaktad%C4%B1r
https://www.nufusu.com/ilce/akcakoca_duzce-nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu%202024%20y%C4%B1l%C4%B1na%20g%C3%B6re,erkek%20ve%2020.997%20kad%C4%B1ndan%20olu%C5%9Fmaktad%C4%B1r
https://www.nufusu.com/ilce/akcakoca_duzce-nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu%202024%20y%C4%B1l%C4%B1na%20g%C3%B6re,erkek%20ve%2020.997%20kad%C4%B1ndan%20olu%C5%9Fmaktad%C4%B1r
https://www.nufusu.com/ilce/akcakoca_duzce-nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu%202024%20y%C4%B1l%C4%B1na%20g%C3%B6re,erkek%20ve%2020.997%20kad%C4%B1ndan%20olu%C5%9Fmaktad%C4%B1r
https://www.nufusu.com/ilce/akcakoca_duzce-nufusu#:~:text=Ak%C3%A7akoca%20n%C3%BCfusu%202024%20y%C4%B1l%C4%B1na%20g%C3%B6re,erkek%20ve%2020.997%20kad%C4%B1ndan%20olu%C5%9Fmaktad%C4%B1r
http://www.akcakoca.gov.tr/index.php?option=-com_content&view=article&id=187&Itemid=469
http://www.akcakoca.gov.tr/index.php?option=-com_content&view=article&id=187&Itemid=469
https://doi.org/10.24288/jttr.954835

Scientific Papers Series Management, Economic Engineering in Agriculture and Rural Development

Vol. 25, Issue 3, 2025
PRINT ISSN 2284-7995, E-ISSN 2285-3952

(Research on Alternative Tourism Opportunities in
Akgakoca, Unpublished Master's Thesis, Abant izzet
Baysal University, Bolu), In Turkish.

[5]Bessicre, J., 1998, Local development and heritage:
Traditional food and tourism in rural areas. Sociologia
Ruralis. 38, 21-34.
https://doi.org/10.1111/1467-9523.00061

[6]Bestaeva, S., 2022, The Role of Rural Tourism in the
Development of Economically Backward Regions, the
Example of Georgia. ESI Preprints, 7, 462-462.
[7]Buhalis, D., 2000, Marketing the competitive
destination of the future. Tourism Management.21(1),
97-116.

[8]Cooper, C., Fletcher, J., Gilbert, D., Wanhill, S.,
1998, Tourism: Principles and Practice. New York,
Longm.

[9]Cetin, 1., 2019, Kirsal Turizm, Turizm
Ansiklopedisi,(ed: I¢dz, O ve Uysal M.), Detay
Yaymecilik: Ankara.

[10]Dimitrovski, D. D., Todorovi¢, A. T., Valjarevi¢, A.
D., 2012, Rural tourism and regional development: Case
study of development of rural tourism in the region of
Gruta, Serbia. Procedia Environmental Sciences, 14,
288-297.

[11]Dorobantu, M. R., Nistoreanu, P., 2012, Rural
tourism and ecotourism—the main priorities in
sustainable development orientations of rural local
communities in Romania. Economy Transdisciplinarity
Cognition 2067 - 5046.XV(2012): pp. 259-266
[12]Diizce Valiligi 1l Kiiltiirve Turizm Miidiirliigii,
2010, Akcakoca Etnografik Kiiltiir Envanteri, (Diizce
Governorship Provincial Directorate of Culture and

Tourism, 2010, Akgakoca Ethnographic Culture
Inventory.http://www.duzcekulturturizm.
gov.tr/akcakocakulturenvarteri/, Accessed on

20.02.2025.

[13]Diizce Valiligi il Kiiltiir ve Turizm Miidiirliigi,
2015, Akgakoca, ((Diizce Governorship Provincial
Directorate of Culture and Tourism, 2015, Akgakoca)
http://www.duzceturizm.gov.tr/ sayfa-111-
akcakoca.html, Accessed on 20.02.2025.

[14]Diizce Valiligi 1l Kiiltiirve Turizm Miidiirliigii,
2025, Turizm, https://duzce.ktb.gov.tr/TR-
212379/turizm.html, Accessed on 19.02.2025.
[15]Gurbuz, 1. B., Nesirov, E., Macabangin, M., 2019,
Awareness level of students towards rural tourism: a
case study from Azerbaijan State University. Scientific
Papers Series Management, Economic Engineering in
agriculture and Rural Development, 19(3), 247-257.
[16]Hall, D., Jenkins, J., 1998, Rural Tourism and
Sustainable Rural Development.

[17]Hall, C.M., Williams, A. M., 2008, Tourism and
innovation. London: Routledge.

[18]Holloway, J.C., 2004, Marketing for Tourism,
Harlow: Pearson Education Limited.

[19]Kotler, P., Bowen, J., Makens, J., 2014, Marketing
for Hospitality and Tourism.7th ed.

[20]Kusat, N., 2016, The role of rural tourism in rural
development: The case of Turkey. Afyon Kocatepe
Universitesi  Iktisadive Idari Bilimler Fakiiltesi
Dergisi, 18(2), 11-21.

[21]Lane, B., 1994, Sustainable rural tourism strategies:
A tool for development and conservation. Journal of
Sustainable Tourism, 2(1-2), 102-111.
https://doi.org/10.1080/09669589409510687.

[22]Lane, B., 1994, What is rural tourism? Journal of
Sustainable Tourism 2(1-2) 7-21.
http://dx.doi.org/10.1080/09669589409510680.
[23]Lane, B., Kastenholz, E., 2015, Rural tourism:
The evolution of practice and research approaches
— towards a new generation concept? Journal of
Sustainable Tourism, 23(8-9):1133-1156, DOI:
10.1080/09669582.2015.1083997.

[24]Mesci, M., Oztiirk, E., 2017, Ak¢akoca’nin Kirsal
Turizm Egilimleri ve Gelecege Ydénelik Oneriler
Aksaray Universitesi Iktisadi ve Idari Bilimler Fakiiltesi
Dergisi /Akgakoca's Rural Tourism Trends and Future
Recommendations Aksaray University Faculty of
Economics and Administrative Sciences Journal,
August, 2017, 9 (3) 73-82.

[25]Middleton, V., 1994, Marketing in Travel and
Tourism. Butterworth-Heinemann, Oxford.

[26]Nair, V., Munikrishnan, U. T., Rajaratnam, S. D.,
King, N., 2014, Redefining Rural Tourism in Malaysia:
A Conceptual Perspective. Asia Pacific Journal of
Tourism Research(early-bird). DOI:
10.1080/10941665.2014.889026.

[27]Neumeier, S., Pollermann, K., 2014, Rural tourism
as promoter of rural development-Prospects and
limitations: Case study findings from a pilot project
promoting village tourism. European Countryside, 6(4),
270.

[28]Nunnally, Jum C., 1967, Psychometric Theory, 1 st
ed., New York: McGraw-Hill.

[29]Novelli, M., 2005, Niche Tourism: Contemporary
Issues, Trends and Cases.Routledge, 265 p.
[30]0lmez, Z. D., Girgin, G. K., 2015, Kirsal
Turizmin Yore Kalkinmasindaki Rolii: Sandikli
Yoresi Kirsal Turizm Potansiyeli. (The role of rural
tourism in regional development: Rural tourism
potential of Sandikli region). International Journal of
Social and Economic Sciences, 5(1), 77-84.

[31]OECD, 2016, Tourism Trends and Policies,
https://www.oecd.org/en/publications/oecd-tourism-
trends-and-policies-2016_tour-2016-en.html, Accessed
on 5 March 2025.

[32]Phillip, S., Hunter, C., Blackstock, K., 2010, A
typology  for defining agritourism.  Tourism
Management. 31, 754-758.

[33]Ritchie, J. R. B., Crouch, G. I, 2003, The
Competitive Destination. CABI, 272 p.

[34]Richards, G., 2018, Cultural tourism: A review of
recent research and trends. Journal of Hospitality and
Tourism Management, 36, 12-21.

[35]Smith, M., Puczké, L., 2009, Health and Wellness
Tourism. Routledge, 416 p.

[36]Sharpley, R., Roberts, L., 2004, Rural tourism — 10
years on, International Journal of Tourism Research,
6(3), pp. 119-124.

633


https://doi.org/10.1111/1467-9523.00061
https://duzce.ktb.gov.tr/TR-212379/turizm.html
https://duzce.ktb.gov.tr/TR-212379/turizm.html
https://www.oecd.org/en/publications/oecd-tourism-trends-and-policies-2016_tour-2016-en.html
https://www.oecd.org/en/publications/oecd-tourism-trends-and-policies-2016_tour-2016-en.html

Scientific Papers Series Management, Economic Engineering in Agriculture and Rural Development
Vol. 25, Issue 3, 2025
PRINT ISSN 2284-7995, E-ISSN 2285-3952

[37]Sharpley, R., 2002, Rural tourism and the challenge
of tourism diversification: the case of Cyprus, Tourism
Management, 23(3), 233-244.

[38JUNWTO, 2021, Sustainable Tourism Development.
https://www.unwto.org/sustainable-development,
Accessed on 20 Feb. 2025.

[39]Wilson, S., Fesenmaier, D. R., Fesenmaier, J., Van
Es, J. C., 2001, Factors for Success in Rural Tourism
Development. Journal of Travel Research, 40(2),
https://doi.org/10.1177/004728750104000203
[40]Zivkovi’c, M.B., Per‘can, B., Mlinarevi'c, P.,
Cimbaljevi'c, M., Pogrmi’c, Z., Luki'c, T., Kalenjuk
Pivarski, B., Baloti'c, G., Pljuco, D., Lali'c, M.., et al.
2025, Rural Tourism as a Factor of Rural Revitalization
and Sustainability in the Republic of Serbia and Bosnia
and Herzegovina. Sustainability 2025, 17, 5127. https:/
doi.org/10.3390/sul7115127.

634


https://www.unwto.org/sustainable-development
https://doi.org/10.1177/004728750104000203

